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Abstract The entry of the Korean wave in the early 2000s in Indonesia, which was facilitated
by internet technology, has become part of communication activities. This has led to the
formation of subcultures of fans of Korean wave products, namely K-Drama and K-Pop, including
women's subcultures who like K-drama and K-Pop. This subculture was built and developed
through social media such as Facebook and WhatsApp. This article reviews how the digital era
has changed how female fans interact to empower themselves through subcultures in the online
space, mainly focusing on female fans of K-pop bands and K-dramas. Using the ethnographic
research method, the research results show that along with the digital era that continues to
develop, the subculture of female fans, initially formed through a physical collective group, has
now evolved into a subculture of female fans formed through internet-based interactions. The
subculture of female fans in the online space has become a forum for exploring pleasure,
creativity, and self-empowerment through text production and reproduction of media texts
supported by digital technology. Exploration of fun, creativity, and self-empowerment merged
in a sense of sisterhood, participatory and collaborative culture.
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INTRODUCTION

Before the digital era, K-pop and K-drama fans formed communities in conventional ways, such
as holding regular meetings at basecamps, creating fanzines disseminated through fan
recommendations, exchanging merchandise, and watching DVDs together. However, in the
digital era, fan practices are developing with the support of features available on social media,
enabling fans to exchange information and engage in joint creativity. In the decade since the
beginning of 2000, more and more online subcultures have emerged along with the
development of various social media platforms that provide group and community features,
such as Facebook, Instagram, WhatsApp, and Telegram. Based on data from We Are Social, the
number of active social media users in Indonesia in January 2023 is 167 million users who spend
an average of 7 hours 42 minutes using the Internet. The three social media most widely used
by Indonesians are WhatsApp (92.1%), Instagram (86.5%), and Facebook (83.8%), with a user
age range from 16 years to 64 years, with 48.6% of total social media users being women. This
data illustrates that the Internet has become a part of Indonesian society's life. People with the
same thoughts, hobbies, and interests build a subculture and live, interact, and create creativity,
mediated by the internet.
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Since its emergence, the subculture has taken various forms, such as the punk
community, graffiti artists, and the female subculture of K-Pop and K-Drama fans, who are the
subject of this research. This subculture was born through the initiation of 3 people who got to
know each other through online media and often exchanged stories about their interest in K-
Drama. They then created a K-Drama fan group on Facebook to serve as a space to share
information about the K-Drama they like. The number of members continues to increase with a
recommendation system between members until it now has 653 members in 2023. What
differentiates a subculture from a community, mass, public, or society? According to Thornton
(2003), this will always be a matter of debate. Still, Thornton answers this question by defining a
subculture as a group of people on a small scale who are united by the same interest in
something. In general, subculture is seen as something that is built formally and informally based
on choice oris formed naturally through a sense of brotherhood, for example, prisoners in prison
or a group of people in an asylum.

Many fans love the opportunities digital media provides. In the context of social media
(Donath, 2005), states that by using the interaction networks that exist within it, people can
connect interactively, such as through chat, email, and digital conferences such as Usenet.
People can form thousands of online communities to discuss various topics; also, by using social
media, people can even carry out collective projects such as fundraising. This shows that social
media is more than just a communication medium because it can support and sustain different
interactions. Likewise, the online community of female K-Pop and K-Drama fans is among the
thousands of communities developing on social media. The arrival of the Korean wave in
Indonesia has impacted the growth of K-pop and K-drama fan communities. The increase in the
number of online communities of fans of Korean Wave products in Indonesia is based on interest
in actors and actresses from South Korea, the desire to get more information about idols, and
the desire to interact with fellow fans(Nugroho, 2014).

K-pop female fandom is considered unique in terms of wholehearted fan activities, both

through online and offline activities. They are loyal consumers who not only listen to K-pop music
and buy K-pop albums but are also willing to travel abroad to see K-pop concerts, become fan
subs for free, organise K-pop flash mobs in their home countries, post reaction videos to newly
released K-pop music videos, and even getting tattoos of their beloved K-pop stars; they also
construct fictional and personal narratives by referring to their idols as husbands or ‘oppa’ (Oh,
2015). On the other hand, Busse's study of the sub-cultural community of Star Trek fans among
female fans showed that women are an active audience that criticises, interprets, and often
changes the source text of the shows they like. The response of female fans is often seen from a
feminist perspective that is critical of misogynist media culture (Busse, 2016). A study on Female
Fandom Online conducted by Bury also stated that According to Bury (2005), since the 1980s,
feminist discourse has stated that women can be active spectators, not just spectators who enjoy
the good looks of male actors to the point of falling in love with the actor without being able to
separate fantasy from reality. Bury, who studied online female fans, stated that fans' desire for
male actors is not about feelings of romantic love but instead desire as a product of a discursive
process. Bury (2005) further stated that fandom is ultimately about building relationships
between fans; a sense of solidarity grows with the same interest in media texts.
Through this article, the author analyses how the fan practices carried out by female K-Pop and
K-Drama fans in the digital era, whether the fan practices carried out are only limited to pleasure
as fans or more than that, the subculture of female K-Pop and K-Drama fans can become space
to develop and empower oneself, especially when it comes to the stigma attached to female fans
as fans who prioritise excessive emotional feelings for their idols and tend to ignore logic.

METHODOLOGY

This research uses the Netnography method proposed by Kozinet. Netnography is a new
methodology in qualitative research that adapts ethnographic research techniques to study
cultures and communities that emerge through computer-mediated communication. More
specifically, Kozinet divides four types of Netography: Symbolic Netnography, Humanist
Netnography, Digital Netnography, and Auto Netnography (Kozinets, 2015). The researcher
chose to use Symbolic Netnography in this study, considering that symbolic netnography is used
to understand the subcultural identity of female K-Pop and K-Drama fans through interaction,
translating fan practices, meanings, and rituals carried out together online.
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In this study, the researcher positions himself as a participant in a fan group to observe and trace
the interactions carried out by the research subjects. The three research subjects are private
groups, so to maintain research ethics, the researcher sought permission from the group admin
to take screenshots in the group. Here is a screenshot containing the request for permission from
the group admin (see Figure 1).

assalamualaikcum mba yulfa mhn maaf jika mengganggu..

walaupun saya bagian / member dan drama Mama namun posis saya yg sbg penediti untuk mernuls
disertasi saya ingin mengajukan izin permohonan dalam konteks etika pengambiltan data mbak_
ada beberapa postingan yg saya zin capture dan halaman grup misal seperti ini contohnya mbak

A

namun untuk menjaga privacy member saya menutup foto profi

begitu juga kalau ada komentar yg saya capture juga tetap saya samarkan foto profil dan nama
member nya contohnya spt ini mbak

Oh siakan mbak. Asal dtutup identitasnya A

nggih siap mbak. terimakasih atas perkenannya A @

Figure 1. Screenshot of the researcher's WhatsApp conversation with the group admin
Source: Researcher Documentation (2023)

Research data was collected through screenshots of photos, captions, and comments
that appeared on the Facebook group and WhatsApp group pages. Data analysis was
conducted by classifying the data and dividing the data into several folders namely- the
pleasure, creativity, and empowerment folders. The next stage is data interpretation, which
focuses on the subjectivity and position of the research subject.

The research subjects were three online communities of female K-pop bands and K-
drama fans, namely MyDay, Drama Mama, and Mamak Ngedrakor. The researcher found these
three communities using a recommendation system from fellow K-Pop and K-Drama fans on
Facebook and WhatsApp Group. The description of the research subject is summarised as
follows:

MyDayKalsel, a subculture of female fans of the K-Pop Band DAYé6. They were formed in
2019 with 81 female members from various regions in the province of South Kalimantan. The
age range of subculture members is 17 to 27 years, with daily activities as high school students,
university students, and workers. Subcultures are built online through different social media
platforms such as Instagram and WhatsApp.

Drama Mama, a subculture of women who are fans of K-drama and K-pop bands. They
were formed in 2015 with 656 members from various regions in Indonesia. All members are
women aged 30 to 56 years. Subcultures are built online through Facebook. Subculture
members use a recommendation system to join this subculture. Their daily activities are as a
homemaker, worker, and mompreneur.

Mamak Ngedrakor, a subculture of female K-Drama fans. They were formed in 2018 with
44 women members from various big cities in Indonesia. The age range of members of this
subculture is 33 years to 45 years. This subculture was built online through WhatsApp. Apart
from that, this subculture has an Instagram account to display its creative fan content. The daily
activities of members of this subculture are homemakers, workers, and volunteers in non-profit
organisations. The educational background of a subculture typically consists of members of a
university.
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RESULTS AND DISCUSSION

Development of Women's Subculture in the Digital Era.

The study of subculture began in the 1970s and was pioneered by the Centre for Contemporary
Cultural Studies (CCCS) at the University of Birmingham. It views subculture as a culture of
resistance that deserves recognition and acceptance. This institution was initiated by Richard
Horggart, E.P Thompson, and Raymond Williams. CCCS introduces an interdisciplinary
methodology that combines textual analysis with a focus on historical and social context. These
analytical works have similarities in viewing and analysing culture but differ from previously
existing social studies paradigms, although this does not mean rejecting or abandoning them.
This tendency later became known as the Birmingham School, which is also the basis of the
cultural studies paradigm. Two phenomenal works produced by CCCS experts are Resistance
Through Rituals: Youth Subcultures in Post-War Britain, written by Stuart Hall and Tony Jefferson
in 1975, and Subculture: The Meaning of Style, written in 1979.

Subculture consists of two words—sub, which means part or part, and culture, which
means habit or habit. Conceptually, subculture is a movement, activity, or behaviour (collective)
or part of a larger culture which is usually used as a form of resistance to mainstream culture. It
could entail resistance against anything: religion, country, institutions, music, lifestyle, and
everything that is considered mainstream. Consequently, subculture is also labelled as 'deviant
culture'. The Birmingham School views subculture as a culture of resistance that must be given a
place. Subcultures in the cultural studies framework are seen as "entire ways of life" and "maps
of meaning" that make its members comprehend the world. The sub has the connotation of
being unique and different from everything considered mainstream culture. The specificity of a
subculture depends on its binary opposition, namely the idea of a dominant culture that is mass-
produced so that it is no longer authentic (Sugihartati, 2017).

As a subcultural theory developed by the Birmingham School, several criticisms were
raised in response to the work of Hall, Hebdige, Willis, and others. Cones (Barker, 2020) states
that "young people" in the theoretical framework of cultural studies can no longer be said to be
deviant "only" because Cones considers the concept of resistance used by CCCS to be too
exaggerated. According to Barker (2020), the fundamental criticism of CCCS subcultural theory
is related to the positioning of youth subcultures as white, male, and working class. CCCS praises
youth culture and ignores the various characteristics of racism and sexism. This is believed to be
one aspect of subcultural theorists' emphasis on excitement at the expense of routine, meaning,
and style over fun and fantasy. Barker also stated that whatever we believe about young people,
they are still divided by class, race, and gender, but they are united by age, attitude, or style. The
ideas that develop post-subculture are not only because distinctive youth cultures never existed
but because they are increasingly fragmented. The idea of an authentic, media-free, grassroots
subculture can no longer be maintained (Barker, 2020).

Criticism was also expressed by Thornton, who stated that a cultural club is a fad, having
fun and fragmented, just like "clubland," which constantly changes its name, style, and location
where they gather, as well as artists, genres, and songs which continue to change. Hence, it takes
work to map patterns. Youth culture club. However, they continue categorising and classifying
youth culture according to musical tastes, dance forms, rituals, and clothing styles. They offer a
different taste and place. Clubbers see themselves as outside and at odds with "mainstream”
culture. Youth subcultures, in this case, clubbing and music subcultures, are built through
technological and media enculturation (Thornton, 2003). As stated by Barker (2020), subcultural
theory understands youth culture to be "outside" the media and in conflict with it; on the other
hand, contemporary theorists state that youth culture is always "inside" the media, dependent
on the media even when they try to ignore it-the media. Media plays a vital role in slowly building
meaning and subculture among young people. Communication media create subcultures by
labelling them and creating boundaries about them that differentiate them from mainstream
culture (Thornton, 2003).

McRobbie puts forward a critique that focuses on women's subculture. Previous
subcultural studies were considered to have yet to identify the role of women in subcultures.
Women were not the focus of the study and were only added as "footnotes" or viewed regarding
their sexual attractiveness (McRobbie, 2000). Women's subcultures have become invisible
because the term subculture has acquired strong masculine overtones (McRobbie & Garber,
1997). Traditional subcultural studies focus on acts that occur in public rather than at home,
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which excludes women. McRobbie criticises Hebdige's willingness to acknowledge the absence
of race in subcultural studies while completely overlooking issues of gender and sexism
(McRobbie, 2000).

McRobbie's criticism then encouraged the development of research on women's
subcultures. Until now, research on women's subculture continues to develop with various loci
and focuses, for example, the online community of women TV series fans (Bury, 2003), (Baym,
2000), research on the subculture of women football fans conducted by Dunn (2014), research
on and research on women's subcultures conducted by Losane (2016) which focuses on
subcultures that form in women-only prisons.

Bury (2005) believes that the development process of information technology and
technology itself is the foundation for building heterotopias in the cyber world and online
communities, specifically for women. Looking at the history of women being able to connect to
cyberspace via computers in the office, landline telephone services have the impact of
reorganising the conception of male dominance in the cyber world. The practice of online
female fandom as a heterotopia is described by Bury as a space of resistance to the pressures of
work targets, stress, and isolation felt by women. They use working hours and office facilities
such as computers with an internet connection to interact with female fandom online; they share
stories about their workload and support each other. Research subjects with the same interest in
K-Drama and K-Pop meet on social media, interact, and then build a subculture specifically for
women by making several conditions to join as group members, namely using a
recommendation system by group members, female, making posts that are pornographic,

related to racial and ethnic politics, as depicted in the following screenshot at Figure 2.
<« DRAMA MAMA [

About

Tempat para mama ngerumpiin drama
korea terbaru, drama favorit, "ayat-ayat
tematik”, dan tentang jakun....

& Private

Only members can see who's in the group
and what they post.

Visible

Anyone can find this group.

O

View group history
Group created on June 18, 2015

© May include flagged content
To maintain this group’s culture, admins
may allow some posts and comments
even if they're flagged by Facebook’s
systems. Learn more

Group rules from the admins

1 1. ANGGOTA
Group ini khusus buat PEREMPUAN
yang sudah dan/atau pernah
MENIKAH. So please kalau invite
teman ingat ini ya.

2 2. POSTINGAN DAN KOMEN
Yaerobunnnn, komen dan postingan
diharapkan seru tanpa harus saru dan

] @ <
Figure 2. Screenshot of the Drama Mama Facebook group page
Source: Researcher Documentation (2023)

The research data above is in line with what was stated by Bury (2005), that Female
Fandom is not only an intimate space for women but also a private property characterised by the
existence of requirements to join as a member and locked groups depicting the defence of
property ownership. According to Losane (2016), the subculture formed by women differs from
that of men. Women's subcultures were formed based on the desire to build personal
relationships. The language used by this female subculture is also very distinctive; they use slang
commonly when interacting within the subculture. According to Donath (2005), language shows
group identity; various phrases and abbreviations are developed through group interactions, for
example, IMHO, BTW, SPAM, NEWBIE, and FLAME. Using the language used and developed in
the online community is like using the local language in a particular area. Using this language,
we can identify someone's identity in an online community, such as the word "Newbie," which
refers to a new member or beginner. Likewise, the language used in interactions between
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members of the Drama Mama and Mamak Ngedrakor groups, for example, the term "torn
bread" refers to the abdominal muscles of actors shown in K-Drama scenes, as in the status clip
written by one of the following subculture members at Figure 3.

R R s e DRAMA MAMA - Follow
Ada yg post foto ini pake caption : "ROTI 4 Jul1,2022-@
SOBEK SELUSIN ", i i

Istilah2 kala mak mak nonton ni terus

ey :33:..'{33,, berkembang pesat..dan makin kreatif..
Padahal dr dulu ud sering seliweran ni Dari istilah : Roti sobek...berkembang
foto...tp gak permnah nghungin@ @ jadi...Kang Ramen, bertenda,

A X secara dulu2 fokusnya teteup ma yg barak penampungan, kang vakum cleaner,
pake baju..(tengah) &3 & kue lumpang, dedek jakun, mas sepupu,

babang jeep goyang ,Mas kupu kupu, Dek
kucing,kang sedot tutut, kang jamur ,yg
terbaru kang Perban....

Apa masih ada istilah lain..? &3 &5

% 1 X kesimpulan : mak mak Dm emang
otaknya kreatip..... 55 &

=007 9 comments

Figure 3. Screenshot of the Drama Mama Facebook group page
Source: Researcher Documentation (2023)

McRobbie & Garber (1997), who wrote about teenage girls and subcultures, stated that
women's participation in youth culture can be seen from how they negotiate different spaces of
pleasure that are different from men. According to McRobbie and Garber, this difference can be
interpreted as a form of resistance; they constitute a particular group that is private and exclusive
so that parents, teachers, and, of course, men cannot access it. As written in the description of
the Mama Drama group on Facebook, it is "a place where mothers chat about the latest Korean
dramas, favourite dramas, thematic verses and about Adam's apple." The term "Adam's apple"
in the group description is an analogy for K-Drama actors. The role of mother, which is
constructed by culture, makes the female members of the K-drama group feel that they are not
able to express their admiration for K-drama actors freely, both in the real world and in the virtual
world, so they established the Drama Mama group which is a space for them to express their
admiration for K-actors, K-Drama sharing information about the storyline and commenting on
each episode of K-Drama shows that are currently popular. This group feels free from the stigma
that women who wear the hijab and women who have husbands or children should not be overly
attracted to other men. As in the screenshot of the status written by one of the members at Figure
4.

DRAMA MAMA vee
Jan 26,2019 - © — DRAMA MAMA voe

- . , 4 Sep 28,2022 - @
2 tahun lalu, berisik sendiri gegara goblin.

Kudu jaim krn wall saya dibaca temen yg ga

ngerti apa yg saya omongin. Selamat bergabung di drama mama. Tolong
) lepasin gembolan jaim depan pintu. Di sini
Suatu kali, temen sesama anak drama yg bebas mau halu, asal jangan sama reyhan

lebih senior komen di saya pake gambar abs
roti sobek entah siapa. Hahaha. Sumpeee
malunyah. lya sih kita lagi ngereceh di
timeline,.. Tapi itu komentar kan dibaca
semua orang. Huhuhu.

karena makhluknya ga ada.
1 siap2 tentir yak.
Makasih mama admin..

Untung ada grup ini. Bebas. Bisa mabok o017

20c ts
elegan kata | mah... comments

Figure 4. Screenshot of the Drama Mama Facebook group page
Source: Researcher Documentation (2023)
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According to Brake (2013), there are five functions that subcultures can play for their
members, namely providing a solution to various socio-economic and structural problems,
offering a form of collective identity that is different from schools and work areas, and providing
a space for alternative experiences and images of reality. Social, providing various meaningful
entertainment activities that conflict with school and work areas and providing solutions to
existential identity dilemmas, especially outside school or work. The routine roles carried out by
research subjects as both mothers and workers make them want to relieve fatigue (Ang, 2013).
In her book, Watching Dallas, she describes watching the Dallas series as a form of "me time" for
female viewers. Watching Dallas casually in the living room, they feel free to be themselves. This
can be interpreted as women's resistance to the crush of daily household work. His research on
female romantic fiction fans, Radway (1991) stated that reading romantic fiction books and
communicating with fellow fans made women feel more confident and improved the mental
health of those trapped in monotonous activities such as caring for the house, husband, and
children.

Female Fan Subcultures in the Digital Era: Creativity, Empowerment, and Sisterhood.
Looking at the history of the formation of internet-mediated female fan subcultures starting in
the 1990s, female fans developed a subcultural base through mail lists based on their shared
interest in media texts. This subculture is also a form of resistance to the issue of gender
differences, especially in the context of the fandom that emerged in internet media at that time.
Horbinski, (2018), stated that the online fan community in the 1990s was the starting point for
establishing an online fan community, which continues to grow. Female fans began to form mail
lists using the computer and internet facilities available at their workplaces even though
bandwidth was limited.

In contrast to the advantages of today's widespread internet access, it opens many
opportunities for female fans to engage in bullying practices on social media; as stated by
Thornton (2003), subcultural traditions continue to grow in areas of subcultural activity such as
media users, audiences, and fans. According to Thornton, the adaptation of subcultures by
media and communication studies is the impact of research on media, audiences, and ratings.
The correlation between subculture and the study of audiences is in audience behaviour, which
is considered extraordinary due to feelings of obsession with media texts or what is usually
termed "fan" and "fanatic." Furthermore, according to Thornton (2003), the more time people
spend watching, reading, and listening to communication media products, the more subcultures
will grow around that area; the elements that bind these new forms of subculture are no longer
face-to-face communication—face or even telephone lines but also now constitute fan
magazines, radio, television, computers, and the Internet. What Thornton stated was proven in
terms of forming a subculture of female K-Pop and K-Drama fans on social media. Since the
arrival of the Korean wave in Indonesia in 2000 through K-pop music and K-drama shows
broadcast on national television, fan subcultures were born through the initiation of several
people to create an online community through social media. This online community was built to
be a space to share information and interests regarding favourite K-Pop Band and K-Drama
activities. The number of members continues to increase with a recommendation system
between members, such as the Drama Mama group, which was built by three female K-Drama
fans in 2015 on Facebook and has 653 members in 2023. In addition, the Mamak Ngedrakor
group was developed through a WhatsApp group in 2018 and had 44 members, all of whom
are women who come from various provinces in Indonesia, such as West Java, East Java, South
Kalimantan, East Kalimantan, Sulawesi, and West Sumatra. The MyDayKalsel group has also been
developed via WhatsApp since 2019 with 81 members.

Pearson (2010), says that the digital revolution has significantly impacted fandom,
including strengthening the symbiotic relationship between producers and fans and forming a
new culture. Multimedia is a digital space that presents many cultural expressions in all their
diversity. Digital space ends and breaks the boundaries between popular culture and the culture
we have learned from generation to generation, combining information and entertainment and
print media with audio-visual media. Through digital space, we can find various cultural
expressions connected through hypertext. Sophisticated multimedia builds a new symbolic
environment and makes the virtual world a reality (Castells, 2009). Fans are creative by using
multimedia facilities such as applications for editing photos and videos. With these applications,
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fans create fan videos, edit photos, and distribute them through fan groups such as in the Figure
5.

PANTANG KELAR
SEBELUM BAPER

- -
- —

!
l
i
i

Donrs bt ol shond Srahor o wma wrbary ¥y
I I B R e
g
Pty A i in ol ey L B
e L e I R e ad
i g T L e )
e Ll e I e e K e e
B I N e N e

s laan g

e ke i b e Ll T
Bhargeh Wk bk durss Mg lins elag mar s
s Sy o el G s e

P ses  wareh Sty Y Y Y Nras

Nt At v anta s Bha Parate yorg A
Lawrla vt rweinsl bayoh pater | oy loes
larlmps 5 oma puriw o s lelaps wriw

SRS Sk B4 Litys Ga0ON ye A% VG R
e I L e e T L) —
Jrestar B AT ety i _———

i
i
|
:

Figure 5. Screenshot of the Mamak Ngedrakor WhatsApp group page
Source: Researcher Documentation (2023)

In the past, exchanging merchandise was carried out during fan club meetings. Now, in the
digital era, it is carried out via social media by carrying out giveaway activities as carried out by
the Mydaykalsel group below:

< 72 _.~ Mvdav Kalsel

i o o oo e DAYE RENEW
CONTRACT o on Twitter

> GIVEAWAY a4 Y MOOTS
nl DAYS renows ¢

only DAY6

N nly vors) @ 1
org 1 album

Wy Young K - Eternal @ 1
org 20K sakio ovo/gopay/shopeopay &
2 org"*

twitter.com

https:/twitter.com/HujanSakura/
statusNS57436518567287086087
t=bPGRsYmMI
RXKwycWs_el0Q&s=19

https:/iwitter. comMHujanSakura/status/
16743661867287086087t=bPGReVML
RXKwycWs_el0Q&s=10

Permisi izin promosi GA yaa

Figure 6. Screenshot of the MyDayKalsel WhatsApp group page
Source: Researcher Documentation (2023)

Apart from the activities above, several fan practices include celebrating idols' birthdays,
watching K-dramas together via Zoom, and participating in fundraising by fellow K-Drama and
K-Pop fandoms. The female fan subculture also creates creativity, which leads to the
empowerment of fellow fans in the subculture they build. Social media provides a platform for
agency and empowerment, especially for women, who use social media to represent and share
stories not covered by traditional media (Bruce, 2016). For example, based on the author's
observation notes, the Drama Mama group conducted three webinars. For members of the
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Mama Drama group, one was with the theme "What if you get COVID? with the resource person
who is also a member of the Drama Mama group.

Onon‘A MAMA .« Eallaw mmm‘MMA Follow . OOV » -
()
RESUME RESUME Terima kasiiihhh... Gomawoyo
Drama Mama Ngobras Baga-mana Kalau Drama Mama Ngobras: Bagaimana Kalau mbak yul.. Moga® covid segera
Terkena Covid?... See Terkena Covid? pergi kita makan bareng lagi
Kamis, 1 Juli 2021. Pukul 19.00 - 21.00. By .
Google-Meet Like Reply o
."‘ nl San Dy S aamen
Narasumber
1. Bapak Prof Dr Djoko Ag  ~ 1to, Apt, . !
MS (Guru besar Fakultas Farmasi n Saya juga termasuk yg sudah
Universitas Airlangga Surabaya, peneliti, divaksin sinovac 2x ... Alhamduliliah
pencipta Meditea/Ultea) skrg Ig pemulihan
2. Mb¢ 3 (member Uke Reply o
Drama Mama, penyintas kanker, penyandang
autoimun, aktivis sosial) - A Al endh_ aku semalam
Background - A . i udah minum obat bat
Prof Djoko dan ... ) P i Atk Darmayanti udah t

adalah suami istri. Juni lalu mereka

N sekeluarga beserta 3 anak tertular covid19
Prof Djoko dan 2 putra (keduanya dokter)
sudah mendapatkan vaksin lengkap. Mbak
Andri karena comorbid tidak bisa vaksin
Meskipun gejalanya termasuk parah, Ty Uke Reply
saturasi sampai 80, tetapi mereka

& . < sekeluarga memilih karantina di rumah

View 1 more reply...

Mkasi ilmunya mak

i sama2

Figure 7. Screenshot of the Drama Mama Facebook group page
Source: Researcher Documentation (2023)

From the activities at Figure 7, it is known that fan creativity has gone beyond activities
that are considered just for fun. However, fans have empowered the subculture they built by
exploring the potential of subculture members and sharing their knowledge with other
members. The Negdrakor Mamak Group also carried out similar activities, creating an Instagram
account  @ac.korea to upload content they created with the hashtag
#ParentingLessonfromDrakor to prove that there are many positive values that viewers can
interpret from the Korean Drama storyline as in the Figure 8.

ak yg berpendapat Pak Han tdk
ng Dosan yg memiiki keluarga

worirs Lesson from Corean Drom
utuh, n saya rasa Pak Han sangat
beruntung ada Nenek yg menyayangi dgn
|TS TAKE A WLI_AGE To E . e ' rar tulus. Tdk semua anak yatim piatu spt Pak
seorang #jipyeong. Here we go' Han mendapatkan “penggant “orangtua yg
RAISE A CHILD boik. Bahkan ada ortupun kg ga kayak ortu
Han Ji-Pyeong aka Pak Han, anak yatim platu
yg dibesarkan di panti asuhan, saat 18 thn Nenek periu ditiry - bagaimana ttp

phali simiah
gan ga tahu
emu

mbil peran sbg “keluargs” bagil siapa
Mae ki u Menurut s .-”.. nenek

Neneknya Dalmi & mendapatkan tumpangan
tinggal. Nenok jg izinkan pakal akun
rekeningnya utk berinvestasi & menghasitkan
Ibh banyak uang kemudian

start-up yg

..... 2 Wu,v..l.nn pletu don

Memberikan LPONSOr Mrvrl 8 percaya. apa yQ terjads dgn

Keluargs & anak2 o sekitar jo mid
tanggungrawab bersamady

- u..:l :?’;""’"“ Yuk, alih2 mengutuk situasi, 1bh bak sama2
N mengambid peran utk depan anak2
oQvY A enemetenpedrame, membertken sepens diseldtaer idta, myd “kek " begl mereka yp
menjelang berangkat di stasiun, & memberi de
QDB Liked by ad  pesan biak agar kelak jika sukses jon d
57 others menghubung 5 &

Figure 8. Screenshot of the @ac.korea Instagram Page
Source: Researcher Documentation (2023)

With fan activities like this, the female subculture of K-Pop Band and K-Drama fans fights
the stigma that watching Korean dramas makes fans unproductive and spend time in illusions,
such as fighting the stigma of female K-Pop fans in research Kim (2017),K-Pop fans who are
considered "inferior" in South Korea. The label "passing," which means women from the lower
class, is attached to female K-Pop fans because of their behaviour, which is considered
aggressive and excessively obsessed with their idols, such as crying and screaming hysterically
while watching concerts, writing letters to idols in blood ink and even stalking their idols, but the
Female K-Pop Band fans fight this stigma with female fans showing their activities in fundraising
actions for charities and political demonstrations against government policies that are
considered detrimental. In each of these actions, they use the identity of their idol's name in
every charity activity and use glow sticks when carrying out demonstrations.

Not only empowerment, but the female fan subculture is also a whole of feelings,
supporting each other and sharing feelings through daily interactions. According to Losane
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(2016), the subculture formed by women differs from that of men. Women's subcultures were
formed based on the desire to build personal relationships. They share the same beliefs and
views, for example, political beliefs. Friendship is built in online communities through broad and
in-depth conversation topics interspersed with humour, supportive attitudes, and acceptance as
a friend (Baym, 2000). In daily interactions in fan groups, subculture members do not only share
information about their idols. The Mama Drama Group creates a confiding column every Monday
so that group members can share their feelings and release stress from their daily roles. Apart
from that, a health consultation column is also created every Wednesday; subculture members
can consult online with doctors who are also members of the group. This activity is a form of
mutual support, and they call this "sisterhood." Figure 9 are examples of support and confiding
provided through conversations and comments that illustrate members of the female subculture
who are fans of K-Pop and K-Drama.

Yu iiswith | |9 oy Yo oot
lan Assaamualakum mby
) U NaNYA, Lemaren Das

0 ke dokter hpa narya I Kan favian

| e hena preumons, hasd dahag
shamduiah bagus Test dansh
Fozrmd bagus Curma ronsen a3 yg hasinys

urang bagus Kemaren pas ke

| Semoga teteh dokterdan | | swes sk o ke

1090 be dobter umum Cuma Khusus

semua mama sehat. Dot Nah apa o preumons hu
'. emang g ada cbat yg bbin ya
1 " Snsdwe Po’ Dubar | mda? Dokter g blang fu mash
L. Yang mau konsul e

® ver noa s kedary w2

g s oo oe | keSehatan silakan ya(
7

T Vettarde Arws woac bocatasa o . -
(' S Sachmannt Mhary st
0795 ;:::6 w"l“m'"

more

e ——

v By G0k 17000 10D 1Y) kD
\ pusing ya kalo udah tangoal 24

Figure 9. Screenshot of the Drama Mama Facebook group and Mamak Ngedrakor group page
Source: Researcher Documentation (2023)

Figure 9 depicts support and shared feelings between subculture members. According
to Bury (2005), this attitude cannot be separated from women's identity in the real world, which
is characterised by a communication style with a supportive attitude, listening attentively,
respecting the existence of other people, and offering supportive responses. From the
observation notes on the activities of the three subcultures of female K-drama and K-pop fans,
the attitude of acceptance as women makes the subculture of female fans not only a space to
share fun as fans but more than that, a space to improve mental health and build confidence as
a female fan.

CONCLUSION

Female fan subcultures continue to grow and continuously develop fragment along with the
advancement of digital media technology. This research strengthens the online female fandom
theory put forward by Burry (2005) that women can be active viewers, not just spectators who
enjoy the good looks of male actors, to the point of falling in love with the actor without being
able to separate fantasy from reality. The subculture of female K-Drama and K-pop fans in the
digital era is not limited to online spaces where they can enjoy the fun of being fans of Korean
wave products. The subculture of female K-Drama and K-pop fans in the digital era have also
become a space for empowerment through collaborative creative projects based on personal
potential and digital media technology as a form of resistance to the stigma attached to female
fans and more than that, the subculture creates mediated bonds of sisterhood all through by the
digital media.
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