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Abstract This research investigates the influence of social media on public opinion in 
Indonesia, with a focus on the 2024 general election. As of January 2023, Indonesia has 167 
million active social media users or 60.4% of the total population. This study highlights how 
platforms such as Twitter can spread hate speech, causing social tension, psychological distress, 
and even physical violence, especially against minority groups. This rapid spread of 
misinformation and hate speech threatens the democratic process, impacting voter behaviour 
and trust in institutions. Using a qualitative case study approach, this research explores user 
experiences, identifying forms of hate speech such as defamation and incitement. The findings 
emphasise the need for stricter law enforcement, public education on tolerance, and ethical 
political campaigns. While social media enhances political engagement, it requires robust 
measures to prevent abuse and ensure election integrity and social cohesion. 
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INTRODUCTION 
Social media plays a vital role in shaping public opinion in the digital age, especially in terms of 
information dissemination, communication, and expressing personal views. According to the We 
Are Social Report, Indonesia had 167 million active social media users by January 2023, 
accounting for 60.4% of the population. Indonesians spend an average of three hours and 
eighteen minutes per day on social media, ranking eighth in the world in terms of duration of 
use. In addition, in Dataindonesia.id (2023, July 23), there were 212.9 million internet users in 
Indonesia, an increase of 3.85% from the previous year. Notably, 98.3% of these internet users 
access the web via mobile devices, with the average Indonesian spending seven hours and forty-
two minutes online each day. 

Indonesia has great potential for the emergence of issues regarding hate speech, which 
is a frequent phenomenon, especially in the run-up to general elections (Pamungkas et al., 2022). 
However, the phenomenon of hate speech on social media has become a very troubling issue 
among the public, especially in political years (Sirulhaq et al., 2023). Hate speech refers to 
aggressive communication that has the potential to denigrate and harm groups or individuals 
based on specific characteristics, such as ethnicity, religion, gender, or sexual orientation (Dwi 
Floranti, 2022). In the electoral process, social media platforms play a role in determining 
election outcomes, with various political, commercial, and state actors vying to utilise social 
media  (Sitti, 2022). Ahead of the 2024 general election in Indonesia, social media plays a role in 
shaping public opinion. Hate speech is one of the most frequently heard issues on various social 
media platforms (Wulandari, 2023). 
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In addition, the spread of hate speech or harassment speech also has unpleasant 
consequences. Conflicts and divisions in society can be triggered by widespread hate speech. 
In a broader context, this can have an impact on the public perception of an issue or a group of 
people. For example, according to an article on VOA Indonesia (2021, Juni 23) website, research 
by the Center for Strategic and International Studies (CSIS) found that hate speech against Shia, 
Ahmadiyah, and Chinese groups on social media not only increased social tensions, but also 
triggered physical violence against members of these groups. In addition, a study from Binus 
Communication (2022, June 23) highlighted how hate speech on social media affects users' 
mental health. Many people, including public figures and general users, experience 
psychological distress and even trauma due to the hateful comments they receive. This 
phenomenon is exacerbated by the existence of anonymous accounts that are often used to 
spread hate speech without direct consequences. In this situation, it is clear that social media is 
influencing public opinion, but the influence is not always positive. 

The dynamics of social media platforms have significantly impacted the democratic 
process and political communication. Issues such as disinformation, fake news, and hate speech 
on YouTube, Twitter, and Facebook have polluted public discourse and affected election 
outcomes (van Dijck, 2020). The rapid spread of information on social media complicates efforts 
to control and curb hate speech. Irresponsible users exploit these platforms to harass others by 
creating and disseminating harmful content or by manipulating the technical infrastructure of 
these sites for their purposes (Matamoros-Fernández, 2017). The rise of false information or 
hoaxes on social media is a big challenge for the government in managing the flow of 
information ahead of the 2024 elections. 

Technology is seen as part of the solution, as it digitises various practices. However, 
online hate speech on social media has become a social problem, similar to in-person hate 
crimes, that undermines social cohesion (Williams et al., 2020). Social media plays a vital role in 
shaping public opinion, especially regarding hate speech. Social media allows individuals to 
share information and voice opinions, thereby influencing public perception. While social media 
has a positive impact on social, political, and economic interactions, it can also be misused to 
spread hate speech, which can unsettle communities and quickly influence public opinion. 

The presidential and vice-presidential elections, as well as the legislative elections, have 
become an essential concern for all Indonesians. Candidates are competing to deliver their 
programs if elected. The rapid dissemination of information is done through social media with 
the hope that all Indonesians can capture the promised programs. Campaigns carried out 
through social media target more millennials. Based on the list of permanent voters (DPT) 
determined by the KPU, the number of voters in the 2024 elections is dominated by millennials 
and Gen Z. In the context of national elections, the role of the younger generation is essential. In 
the context of national elections, the role of the younger generation is very significant, 
considering that they make up the majority of the Permanent Voter List (DPT). Of the total 
204,807,222 registered voters, around 56 percent are young voters. In more detail, voters from 
the millennial generation were recorded at 66,822,389 people or around 33.6 percent of the 
total voters. Meanwhile, voters from Generation Z reached 46,800,161 people, or 22.85 percent. 

The millennial generation, which includes individuals born between 1980 and 1994, is 
the largest group of voters, with 66.82 million people. Generation X, which includes individuals 
born between 1965 and 1979, also has a sizable number of voters, at around 57.49 million 
people. Meanwhile, Gen Z, which includes individuals born between 1995 and the early 2000s, 
has 46.8 million voters. 

The Baby Boomer group, which includes individuals born between 1945 and 1964, has 
28.13 million voters, while the Pre-Boomer group, which includes individuals born before 1945, 
has 3.57 million voters. This data shows that more than half of the voters in the 2024 General 
Election come from the millennial and Gen Z generations, which amount to more than 113 
million voters. This group of young voters is expected to play an essential role in determining 
the outcome of the upcoming election, given their dominance in the permanent voter list (DPT). 
This makes them more receptive to information, both true and false. Millennials tend to be more 
expressive in voicing their opinions on social media. Therefore, social media has a vital role in 
shaping public opinion in the context of information dissemination ahead of the 2024 elections. 

This research refers to the phenomenon that in every democratic party, both presidential 
and vice presidential elections and legislative elections, the issue of hate speech always appears 
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in various media, especially on social media, by deeply understanding the subject's experience 
in a natural situation, using narrative and language to describe the phenomenon holistically 
(Younas et al., 2023). This research uses the case study method to explore how hate speech on 
social media influence’s public opinion ahead of the general election. Through this approach, 
the researcher was able to identify topics that triggered debates on social media. By analysing 
these narratives, they can understand how users express their opinions and how debates 
develop (Paulus et al., 2016). An essential aspect of this analysis is the language style used in 
online conversations. Language style can reveal the attitudes, emotions, and intentions behind 
the messages conveyed. For example, the use of emotional or satirical language can provide 
insight into how users feel about an issue (Canhoto & Padmanabhan, 2015). In addition, 
researchers can also see how social media users respond to particular opinions. The response 
can be in the form of support, rejection, or neutral, as well as how the response is conveyed, for 
example, through comments, likes, or shares (Ahad, 2023). 

This research refers to various studies that examine hate speech on social media, 
especially Twitter, and its political implications. Previous research (Lyrawati, 2019) revealed that 
hate speech detection achieved an accuracy rate of 61.667%. Another study identified several 
types of hate speech, including insults, incitement, political provocation, defamation, 
blasphemy, and the spread of fake news (hoaxes), categorised into political, social, economic, 
and religious issues (Ningrum et al., 2018). Understanding how hate speech affects public 
opinion on political issues provides valuable insights for stakeholders to develop strategies and 
policies. In addition, the findings of this research can help the media industry, civil society 
organisations, and the government to create more effective measures to combat hate speech. 

 
METHODOLOGY 
This study is qualitative research designed to deeply understand the subject's experience in a 
natural situation, using narrative and language to describe the phenomenon holistically (Younas 
et al., 2023). This research uses the case study method to explore how hate speech on social 
media influenced public opinion ahead of the general election (Papakitsou, 2020). This 
approach allows researchers to observe the specific context and dynamics that occur in a natural 
environment. In this study, data collection techniques were carried out by observation and 
documentation supported by secondary data. The secondary data sources come from various 
scientific literature relevant to the main topics discussed, such as regulations and laws, using a 
legal sociology approach (Lucas et al., 2022). The data analysis process is carried out through 
several stages, such as data reduction, data verification, and finally, conclusion drawing 
(Debasish et al., 2022). 
 
RESULTS AND DISCUSSION 
Understanding Hate Speech 
The social media platform Twitter defines hate speech as ‘content that attacks people based on 
race, ethnicity, national origin, religion, gender, sexual orientation, disability, or real or perceived 
disease’ (Mossie & Wang, 2020). Hate speech has several types, including defamation, 
incitement, humiliation, blasphemy, and spreading hoaxes (Gunawan, 2022). Various motives 
and reasons can trigger hate speech; there are two causes of hate speech, namely intentional 
and unintentional hate speech. Intentional hate speech is an act of communication that is 
produced consciously and has a specific intention to create hate speech content. However, 
information content can also turn into hate speech unintentionally or unconsciously (Muannas & 
Mansyur, 2020) 

In general, hate speech is defined as any prohibited speech, behaviour, writing, or 
performance that has the potential to trigger acts of violence and prejudice on the part of the 
speaker or the person being attacked. Hate speech is usually directed at people who are 
different from the person spreading it, be it different in terms of race, religion, ethnicity, or other 
factors. Hence, hate speech falls under the category of discriminatory behaviour. By passing Law 
Number 40 of 2008 on the Elimination of Racial and Ethnic Discrimination, the government 
prevents and resolves problems related to discrimination (Anabella, 2021).  When members of 
the targeted group experience retaliation for having the same characteristics as the perpetrator, 
hate speech can be classified as a criminal offence (Burnap & Williams, 2015). 
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Online hate speech causes psychological harm, lowers self-esteem, and instils terror in 
its victims, all of which adversely affect their well-being. When compared to offline hate speech, 
the length of exposure caused by the availability of internet content is associated with higher 
harm to victims and increased empowerment of perpetrators (Mossie & Wang, 2020). The 
adverse effects of social media use can lead to hate speech, especially against women. This can 
take the form of online harassment, prejudice, intolerance, discrimination, and even real-world 
persecution (Pamungkas et al., 2020). 
  Hate speech is ill-defined and subject to many interpretations, especially when it comes 
to regional or national free speech rights. The relationship between hate speech and notions of 
equality, free speech, and group rights is complex (Alkiviadou, 2019). Social media mediates 
much of today's online creativity and socialising. Social media can be used for pro- and antisocial 
purposes. According to Matamoros-Fernández (2017), one of the social media sites with the 
most hate speech and harassment is Twitter, including harassment based on race and gender. 
Deindividuation, a psychological phenomenon in which a person loses individual self-awareness 
and may act differently or more expressively when in scenarios where their identity is uncertain 
or ignored, makes social media users in society more likely to communicate their emotional 
content. This is demonstrated by behaviours such as being anonymous, not being self-conscious 
in social situations, and showing less inhibitions or discomfort when talking to others in person 
(Burnap & Williams, 2015). 

Research conducted by Widyatnyana et al. (2023), on hate speech on Twitter, with the 
hashtag #Sebelum2024JokowiLengser, reveals the complex reality of hate speech in this 
context. The findings of this study include various forms of speech, both in the form of phrases 
and sentences, which involve types of hate speech such as insults, defamation, unpleasant 
actions, spreading lies, and inciting. In addition, this research also succeeded in identifying 
various pragmatic meanings contained in hate speech, ranging from satire, characterisation, 
rhetorical questions, suggestions, comparisons, commands, and showing off to invitations to 
complain (See Figure 1). 
 

 
Figure 1. Number of Hate Speech Content on Social Media during the Election Campaign Period  

(September 2023-January 2024) 
Sources : Aliansi Jurnalis Independen (AJI) Indonesia (2024) 

 
The results of this study highlight the urgency of understanding the phenomenon of hate 

speech on social media, especially in the midst of significant political momentum, such as the 
2024 General Election. In addition, reports from the Election Supervisory Agency (Bawaslu) add 
a heavy dimension by showing an increase in alleged hate speech content during the 2024 
Election campaign period. Of the 126 alleged cyber offences reported, 124 were related to hate 
speech content, creating new challenges for maintaining democratic integrity in the digital age 
(Radio Republik Indonesia, 2023). This shows the need for vigilance against the rise of hate 
speech in social media spaces related to political issues, government programs, and religion. 

Several studies have shown how hate speech on social media, including Twitter, can 
influence public opinion and create tension during election times. For example, research 
conducted by Fuchs & Schäfer (2021), showed that Twitter was used to spread hate speech and 
verbal abuse against female politicians in Japan. Another study by Barnidge et al. (2019), 
revealed that exposure to hate speech on social media can make individuals avoid political 
discussions, creating an unhealthy climate of opinion. Research by Grinberg et al. (2019) showed 
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that fake news spread on Twitter during the 2016 US election was mainly consumed by a small 
group of highly polarised users. Therefore, it is clear that social media, such as Twitter, plays a 
vital role in the spread of hate speech and defamation during election campaigns, which can 
influence public opinion and create tension in society. 

In addition, defamation and insults are frequent types of hate speech, where the 
dissemination of inaccurate information or the use of other people's images and names can be 
used to harm a particular candidate or party. The spread of fake news or hoaxes also enlivens 
social media as a form of hate speech, spreading false information that can harm a candidate's 
credibility. Finally, inciting or provoking tactics, whether through slogans, images, or names, are 
used to incite the public and create distrust of candidates or parties. It should be noted that this 
hate speech can come from various parties, including political campaigns, stakeholders, or 
people who support different candidates or parties. Therefore, social media users are 
encouraged to value accurate information, be critical of suspicious content, and not be provoked 
by hate speech that can undermine the integrity of the democratic process. Public awareness 
and vigilance in filtering information are needed to maintain healthy political discussions and 
support the formation of public opinion based on correct facts. 

Ahead of the 2024 General Elections in Indonesia, there are concerns about the spread 
of hate speech on social media platforms, including Twitter. According to a report by the Election 
Supervisory Agency (Bawaslu), hate speech accounted for 98% of election-related cyber content 
violations, with 32 cases found on Twitter Kompas ID (2023, Juny 23).   

The rise of hate speech on social media is quite worrying because it can lead to 
unpleasant attitudes and feelings in society, mainly when identity politics is used in political 
campaigns. The rise of hate speech and false information on social media sites such as TikTok 
and Twitter has fueled concerns about how it may affect elections and possibly exacerbate 
tensions between different racial and religious groups. To ensure free and fair elections in 2024, 
the problem of hate speech and false information on these platforms must be addressed. 
Increased content moderation on social media sites, such as Twitter and TikTok, has been called 
for to stop disinformation from spreading and fueling hostility due to concerns about hate 
speech and misinformation. A high-level discussion on ‘Combating Hate Speech and 
Disinformation Ahead of Indonesia's 2024 General Elections’ was organised by UNESCO. This 
institution supports efforts to counter hate speech and disinformation ahead of the 2024 
elections. The initiative aims to encourage Indonesia to hold peaceful elections (UNESCO, 2023). 

 
Social Media Shapes Public Opinion 
Social media platforms allow users to communicate at almost zero cost. With these platforms, 
any user with a cheap Internet connection can broadcast any message and quickly reach many 
users. This makes content more accessible to a broader audience; anyone can create and share 
it. There have been substantial changes in society as a result of this democratisation. The 
transformational potential of social media systems comes with a number of problems that can 
be detrimental to some groups of people (Mossie & Wang, 2020). 

Social media connects people in a network. However, with the convenience it promises, 
its implementation in Indonesia needs to be different from the limitations provided by the 
applicable law (Wibowo, 2018). The existence of Law No. 11/2008 on Electronic Information and 
Transactions (UU ITE) in Indonesia, some of its articles are effectively used by parties who feel 
offended by other people's status or posts to report them to the authorities. This research 
explicitly discusses cases relating to Article 27, paragraph 3. This article provides a legal basis 
for individuals who feel that their good name or honour has been harmed by information 
disseminated online. Through the application of this article, individuals who feel insulted or 
defamed can seek legal protection and take legal action against the perpetrator. This shows the 
government's seriousness in regulating and supervising the use of information technology to 
ensure that digital communication remains in a corridor that respects the rights and dignity of 
every person. 

Negligent social media users can use platform features to harass their victims by 
spreading inappropriate content or by taking over the technological infrastructure of social 
media sites (Matamoros-Fernández, 2017). Political concerns have the potential to spread 
quickly on social media, as seen on some of the fake Islamist pages examined in this study. The 
most popular of these pages were shared and commented on by thousands of people on 
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Facebook and quickly gained attention from traditional media (Farkas et al., 2018). Social media 
platforms influence election outcomes as various political, commercial, and government entities 
compete to use them (Bruns, 2019). 

Hate speech is a type of cybercrime that falls under the category of misuse of information 
technology. This phenomenon is clear evidence that public opinion is heavily influenced by 
transparency and advances in information technology (Sinaga, 2019). Hate organisations can use 
democracy activists on social media as a way to attract and mobilise a larger audience (Kartika & 
Nurhayati, 2023). People are more likely to use hate speech on social media because of the 
openness of the material there, as shown by the comment sections available to readers of 
electronic media. Therefore, writers and readers have a reciprocal relationship where they can 
quickly and readily comment on each other (Ningrum et al., 2018). 

Hate speech could only be found in pamphlets, book manuscripts, handwritten letters, 
and similar materials before the social media era. However, hate speech is now widely accessible 
in the technologies we use daily, such as smartphones (Sinaga, 2019). While most social media 
professionals' research objectives are far from ‘orthogonal’ to the platform's interests, social 
media also raises broader concerns about user profiling, spam, harassment, hate speech, 
trolling, and excessive polarisation (Bruns, 2019). Social media capabilities, rules, algorithms, 
and business choices contribute significantly to the development of racist dynamics. Digital 
technologies reconfigure structural oppressions based on race, gender, and sexuality and their 
intersectional relationships more than "digitising oppression." (Matamoros-Fernández & Farkas, 
2021). 

Social media sites such as Facebook and Twitter have come under fire for allowing 
harassers to operate anonymously and tolerating offensive material disguised as humour 
(Matamoros-Fernández & Farkas, 2021). By transforming practices into a series of digital 
procedures, technology has been seen as a component of the answer. However, in addition to 
offline hate crimes, online hate speech broadcast on social media has emerged as a social 
problem that threatens the foundations of society (Williams et al., 2020). Hate speech is often 
confused with free speech, although this is not true. Both relate to the right to free speech, but 
it is clear that the former is tied to natural limitations and the norms of society at large. Banning 
expression is allowed, but only within the parameters of legality; that is, the ban must be 
authorised by law, have a certain level of urgency, and be done for specific and clear reasons 
(Syarif, 2020). 

Hate speech spread on social media, including Twitter, can have a negative impact on 
public opinion. One of the most striking impacts is the increase in social tensions, where hate 
speech can trigger conflict and damage relations between community groups (Jubany, 2016). It 
also tends to increase societal polarisation, reinforce divergent views, and undermine dialogue 
and cooperation. Another impact is increased distrust of political institutions and leaders. Hate 
speech can poison public perceptions of government, increase scepticism, and erode trust in 
the fairness and integrity of institutions (Guess et al., 2021). In addition, hate speech can also 
trigger violent tendencies and discriminatory actions against certain groups, thus creating an 
unsafe and non-inclusive environment (Solovev & Pröllochs, 2023). 

Hate speech can reinforce injustice and discrimination against minority groups or those 
perceived as different. It can threaten individual rights and undermine community harmony 
(Harel, 2021). Therefore, people must avoid being easily provoked by hoaxes, news, and hate 
speech and actively monitor and filter information on social media significantly ahead of the 
2024 General Election. In addition to the role of individuals, the government and related 
institutions also play an essential role in overcoming hate speech. More extraordinary efforts are 
needed to filter and respond to harmful social media content (Lopez-Sanchez & Müller, 2021). 
In addition, dialogue and cooperation between community groups also need to be promoted 
as a concrete step to strengthen national unity (Wypych & Bilewicz, 2024). This joint effort will 
help create a more positive online environment and support the democratic process 
constructively. 

Hate speech has a strong influence on public opinion and can lead to division, reduced 
empathy, and negative social impact. Hate speech can encourage acts of violence, fuel 
prejudice, and intolerance, and have a negative effect on how communities are perceived to be 
cohesive. While some studies have not identified a direct correlation between the volume of hate 
speech and how certain groups perceive public opinion, it is clear that hate speech threatens 
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the social fabric by fueling intolerance and division (Lopez-Sanchez & Müller, 2021). Concerns 
have also been raised regarding hate speech and how it affects public opinion; the majority of 
internet users believe that hate speech and disinformation should be tackled (Izquierdo Montero 
et al., 2022). Therefore, it is imperative to combat hate speech and its detrimental impact on 
public opinion through effective moderation, counter-speech mechanisms, and increased 
awareness and sensitivity to hate speech online (Lepoutre, 2021). 

Social media has become a significant platform in shaping public opinion. Through its 
various features and interactions, social media influences people's perceptions and attitudes 
towards social and political issues. Social media allows users to monitor other people's opinions 
on public issues. The fear of social isolation makes people pay more attention to other users' 
comments on social media, which in turn affects their perception of majority opinion and their 
readiness to participate in discussions on social media (Heiss, 2021). Opinion leaders on social 
media also play an essential role. News recommendations from opinion leaders on social media 
increase the level of trust in the media and make people more likely to follow news from these 
sources in the future. This effect is more potent when real friends who are perceived as opinion 
leaders share the news (Kazkaz, 2022). Cognitive and affective reactions to political 
disinformation on social media are also striking. Political disinformation tends to trigger more 
robust emotional responses, such as anger and incivility, than actual news. Political 
disinformation also produces lower analytical responses from social media users (Peter & Muth, 
2023). 

Exposure to ideologically diverse news on social media tends to be limited by 
algorithms. While users can view news from multiple perspectives, personal choice and 
algorithms reduce exposure to content that does not match their ideological views (Krylov, 
2022). Social media also provides opportunities for citizens to express their political opinions. 
Studies show that emotions such as enthusiasm and anger can stimulate the expression of 
political opinions on social media, especially for politically motivated individuals (Heiss, 2021). 
In conclusion, social media plays a vital role in shaping public opinion through various 
mechanisms, including influence from opinion leaders, emotional reactions to disinformation, 
and selective exposure to ideological content. This shows that social media is not only a 
communication platform but also a powerful tool to shape people's perceptions and attitudes 
(Levy, 2021). 

 
Consequences of Hate Speech on the Election Process  
Hate speech can have a significant impact on the electoral process in Indonesia. When people 
are exposed to hate speech, social and political divisions can occur. As a result, social conflict 
becomes more likely, undermining the harmony that already exists in society (Irawan, 2018). 
Polarisation between different groups deepens, creating sharp dividing lines and hampering 
constructive dialogue between election stakeholders (Surya Kelana Putra & Sisila Fitriany 
Damanik, 2021). Not only that, hate speech also often triggers acts of violence and intimidation 
against specific individuals or groups. This violence and intimidation not only undermines the 
electoral process but also violates human rights (Romario De Fretes et al., 2023). Fear for 
personal safety can reduce voter turnout as they feel threatened and unsafe to exercise their 
right to vote (Subiakto et al., 2020). 

Public trust in the electoral process and democratic institutions can also be eroded by 
rampant hate speech. When people feel that elections are filled with hatred and injustice, a sense 
of apathy and distrust will arise. They may be reluctant to participate, feeling that their vote will 
not matter in a system riddled with hate (Romario De Fretes et al., 2023). Political campaigns 
coloured by hate speech can distract from substantive issues that should be the focus of 
elections (Surya Kelana Putra & Sisila Fitriany Damanik, 2021). Debates that should be based on 
ideas and work programs turn into an arena for mutual attacks and insults. This reduces the 
quality of public debates and inhibits voters from making well-informed decisions (Subiakto et 
al., 2020). 

Legally, in Indonesia, hate speech can be sanctioned under applicable laws, such as the 
Electronic Information and Transaction Law (UU ITE) and the Criminal Code (Wahyuningsih et 
al., 2023). These legal proceedings can disrupt political campaigns, and the reputation of the 
candidates or political parties involved. These legal repercussions are not only detrimental to 
the individuals concerned but also disrupt the course of the political campaign as a whole 
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(Romario De Fretes et al., 2023). Hate speech can also manipulate public opinion and influence 
election results. Candidates or political parties that use hate speech can gain support through 
unethical means, which ultimately undermines the integrity of election results (Surya Kelana Putra 
& Sisila Fitriany Damanik, 2021). This manipulation undermines the basic principles of 
democracy and fairness in elections. Certain groups targeted by hate speech may experience 
stigmatisation and marginalisation. They feel isolated and alienated from the political process, 
which ultimately inhibits their participation in elections (Alexandra & Satria, 2023). This 
stigmatisation exacerbates social inequalities and places additional burdens on already 
vulnerable groups. To address these negative impacts, measures are needed that involve strict 
law enforcement against perpetrators of hate speech, as well as public education on the 
importance of tolerance and diversity. Ethical political campaigning should be prioritised, 
avoiding the use of hate speech to gain support. The government, law enforcement officials, and 
civil society need to work together to ensure that the electoral process is peaceful, fair, and 
inclusive. That way, democracy in Indonesia can be maintained and developed healthily. 

 
CONCLUSION 
This research emphasises the importance of social media's influence in shaping public opinion 
in Indonesia, especially ahead of the 2024 general election. The rapid increase in social media 
usage has made hate speech a widespread issue, especially during sensitive political periods. 
The study highlights that platforms such as Twitter can trigger social tension, psychological 
distress and even physical violence, especially targeting minority groups. The spread of false 
information and hate speech is a significant threat to the democratic process, impacting voter 
behaviour and trust in political institutions. Social media's capacity for broad communication also 
enables the rapid spread of hate speech and misinformation. This dual nature of social media 
requires careful monitoring and proactive measures to mitigate its harmful effects. The research 
underscores the need for a comprehensive strategy, including stricter law enforcement, public 
education on tolerance, and ethical political campaigns, to combat the rise of hate speech and 
ensure a fair and peaceful electoral process. 
  This research also demonstrates the importance of understanding the experiences of 
social media users through a phenomenological lens. By examining language and interactions 
on social media, this research highlights how public opinion is formed and the potential for social 
media to have both positive and negative impacts on democratic processes. In conclusion, while 
social media can significantly increase political engagement, it also requires strong mechanisms 
to prevent its misuse in spreading hate speech and misinformation and to protect electoral 
integrity and social cohesion. 
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