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Abstract Media ownership by specific groups or individuals can influence the news narrative. 
Media may not always be neutral due to ownership factors causing bias, especially when 
conflicting political interests are involved. This study aims to determine the influence of 
ownership on news content, particularly Media Indonesia's coverage leading up to the end of 
President Joko Widodo's term. The study used quantitative content analysis to assess the tone 
of news coverage regarding the Five Presidential Work Priorities (2019-2024), as published in 
Media Indonesia's e-paper from 1 March 2023, to 29 February 2024. The results indicate a 
tendency for Media Indonesia to report negatively on Joko Widodo as his term ends. The critical 
coverage of President Joko Widodo's performance in Media Indonesia, a newspaper owned by 
Surya Paloh, is directly linked to the escalating political tensions leading up to the 2024 Election. 
These tensions involve both President Joko Widodo and Surya Paloh, highlighting the complex 
interplay of political interests and power dynamics as the election approaches. 
 
Keywords: media coverage; media ownership; quantitative content analysis 
 
 
INTRODUCTION 
Media ownership is a critical factor influencing media reporting. When media is owned by 
specific groups or individuals, it can significantly influence the way news is presented and framed 
(Karman, 2014, pp. 72-73). This influence extends to the economic, political, and ideological 
interests of media owners, which can impact how they manage and convey information to the 
public. The control of communication channels and the authority over public narratives are 
integral components of media ownership. 
 Several studies on media ownership and reporting such as research that examines how 
media ownership influences the reporting of corruption in Uganda, focusing on the 2005 Global 
Fund corruption case. The study compares two major newspapers: Daily Monitor (privately 
owned) and New Vision (government-owned). The findings indicate that, although there are 
marginal differences in the way these media report corruption, ownership significantly affects 
the media's capacity for investigative journalism. Key challenges include restrictive press laws 
and limited resources for independent investigations (Walulya, 2008). Another study explores 
how media ownership affects the coverage of international conflicts. Using data from over 
500,000 articles on military operations in Libya, Iraq, Afghanistan, and Kosovo, it found that 
media owned by the same parent company tend to produce similar content regarding scope, 
focus, and diversity.  
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 However, market pressures can mitigate these homogenising effects, pushing media 
outlets to tailor their coverage to local audience preferences (Baum & Zhukov, 2018). While other 
research investigates the impact of media ownership on the orientation toward public service 
news in the United States, France, and Sweden. It finds that media owned by public or 
community-oriented entities tend to consistently provide public service-oriented news, unlike 
commercial media, which shows more significant variability in the type of content they offer. 
Economic pressures and market dynamics play a significant role in shaping the nature of the 
news presented by privately-owned media (Benson, Neff, & Hesserus, 2018). Another study 
conducted by Agarwal et.al., (2022) discussed the impact of media ownership concentration on 
political reporting. With ownership concentrated in a few large companies, political coverage 
often reflects the interests and biases of media owners. This can influence news presentation, 
agenda setting, and framing of an issue. The study highlighted the tension between editorial 
independence and owner influence, which can limit the diversity of perspectives in public 
political discourse. 
 Other studies include an article titled ‘How Much Does Ownership Matter’, highlighting 
that media ownership influences the type of news coverage. In the case study on Terri Schiavo’s 
media coverage, independently owned newspapers were found to more frequently cover 
controversial and diverse viewpoints compared to media owned by large conglomerates 
(Rohlinger & Proffitt, 2016). This is because corporate-owned outlets tend to avoid controversy 
to protect advertising revenues and avoid upsetting shareholders. While the research on ‘Media 
Ownership Transparency in Europe’, discusses the critical role of ownership transparency in 
supporting democracy. Transparency allows the public to know who controls the media and 
understand potential biases in news coverage. The document emphasises that media ownership 
transparency is essential for promoting media pluralism and reducing the influence of strong 
political or economic interests (Smith, Klimkiewicz, & Ostling, 2021). Stetka (2013) examines how 
commercial pressures affect media in Central and Eastern Europe. Media ownership is closely 
linked to economic pressures, especially after the 2008-2009 financial crisis. Declining 
advertising revenues forced many media companies to cut staff and reduce investment in 
investigative journalism, leading to a decrease in the quality and diversity of news. Overall, there 
is a clear relationship between media ownership and news content. Large conglomerate 
ownership tends to limit pluralism and reduce coverage of controversial issues, while ownership 
transparency is crucial for maintaining media independence and public trust. Media ownership 
by certain groups or individuals can influence the narratives used to convey news (Karman, 
2014). A research study by Kurniasari and Aji (2015) titled ‘Media Ownership and Framing’ 
revealed that various factors influence media content and does not necessarily reflect the actual 
reality. The study specifically looked at news coverage of Joko Widodo as a Presidential 
Candidate in the Sindo Newspaper, highlighting the negative portrayal and criticism of Jokowi's 
leadership. This demonstrates how media content can be shaped by ownership factors. The 
economic, political, and ideological interests held by media owners can be seen in the way they 
manage and convey information to the public. Having access to communication channels and 
authority over public narratives are two aspects of media ownership.  
 Media ownership encompasses the control or ownership of various media platforms, 
including print, television, radio, and digital media, by individuals, groups, companies, or 
governments (Fathurokhmah, 2021, p. 69; Uzuegbunam, 2020). This control grants the owners 
considerable power in shaping the content, viewpoint, and dissemination of information to the 
public (Kurniasari & Aji, 2015, p. 100). It is important to recognise that media ownership extends 
beyond direct ownership, involving intricate relationships and influences between media owners 
and their political, economic, and social interests. 
 In Indonesia, multiple prominent media conglomerates maintain close relationships with 
political and business leaders, frequently influencing the nature of news disseminated to the 
public (Khumairoh, 2021, p. 73). This interconnectedness can potentially give rise to conflicts of 
interest between the media's priorities and the public's interests in fair and unbiased news 
coverage. However, positive developments have also occurred in the media industry in 
Indonesia. For example, the emergence of independent and community-based media, such as 
Tempo media, has helped people obtain diverse and critical information (Susanto, 2021). 
Consequently, gaining insight into the intricacies of media ownership in Indonesia is essential to 
fully grasp the dynamics of information flow within Indonesian society. 



Jurnal Studi Komunikasi, 8(3), 2024 
ISSN: 2549-7294 (Print),  2549-7626 (Online) 

 

 

493 

 In various instances, the media has evolved into a strategic tool wielded by its proprietors 
to advance their specific political agendas, transforming it into more than just a conduit for 
information. Instead of solely focusing on managing the media industry, owners now utilise it as 
a means to pursue political influence and power (Aziz, 2018, p. 209-226). Notably, the chairman 
of the Nasdem Party, who has ownership of the news portal Media Indonesia, is widely 
recognised for maintaining intimate connections with the political sphere. Media Indonesia is a 
well-known print media in Indonesia that has achieved significant recognition through the 2023 
Indonesia Print Awards (IPMA). The publication is recognised as the ‘Silver Winner’ in the 
categories of ‘The Best of National Newspaper’ and ‘The Best of Travel and Sport Photography’ 
(Hanum, 2023). In addition to its print presence, Media Indonesia has expanded its reach by 
establishing a digital platform to cater to a wider audience and address the increasing demand 
for information.  
 In the race-up to the 2024 Election, there was a noteworthy shift in the content of news 
coverage presented by Media Indonesia. This transformation was heavily influenced by the 
ownership of these media outlets. Notably, Surya Paloh, the proprietor of Media Indonesia, 
publicly endorsed the presidential candidacy of Anies Baswedan and the vice-presidential 
candidacy of Muhaimin Iskandar, as reported by Media Indonesia on October 19, 2023. Media 
Indonesia portrayed Anies Baswedan as a frontrunner promoting transformative change, as 
evidenced by Figure 1 in their report. 

 

 
Figure 1. Media Indonesia unequivocally endorses Anies Baswedan as the Presidential Candidate for 2024  

Source: Mediaindonesia.com (2023) 
 

 This change in support has noteworthy implications for the presentation of news by 
Media Indonesia, a media outlet with ties to Surya Paloh. It had been widely acknowledged that 
Surya Paloh, who serves as the Chairman of the Nasdem Party and is the proprietor of Media 
Indonesia, had endorsed Jokowi in both the first (2014–2019) and second (2019-2024) 
presidential elections. However, his position shifted towards the end of President Jokowi's term 
(Ayu, 2023). While still in support of Jokowi, Media Indonesia portrayed him as a resolute and 
astute leader (as evident in Figure 2). 

  
Figure 2. Media Indonesia Support for Joko Widodo as President  

Source: Mediaindonesia.com (2021) 
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 There has been a shift in the tone of delivering news since October 2022, when the 
Chairman of the Nasdem Party began promoting a new name, Anies Baswedan, as a candidate 
for the 2024 Presidential Election (Dirgantara & Rastika, 2022). Additionally, in October 2023, it 
was reported that Gibran Rakabuming Raka, President Jokowi's eldest son, had officially 
registered as Prabowo Subianto's vice president (Dirgantara & Prabowo, 2023), despite the 
Nasdem Party's desire for Gibran to be Anies Baswedan's running mate (Dirgantara & Meiliana, 
2022). In January 2024, it was announced that President Jokowi would resign from the Partai 
Demokrasi Indonesia Perjuangan (PDIP) (Mawardi, 2024). During Jokowi's presidency, the 
Nasdem Party and PDIP had a close relationship, and Media Indonesia depicted Jokowi as 
greedy and  power-hungry during this time (Figure 3). 
 

  
Figure 3.  News Portraying Joko Widodo in a Negative Light as President 

Source: Mediaindonesia.com (2023) 

 
 The text examines the shift in Media Indonesia's reporting as President Joko Widodo's 
term ends. Researchers are delving into the content of the news coverage to discern any 
potential bias towards the interests of the media owner, Surya Paloh. The analysis is centred on 
the news coverage of Jokowi during the specified period in Media Indonesia's electronic print 
media from  1 March 2023 to 29 February 2024. In particular, the study scrutinises the headlines, 
leads, bodies, and news tails to comprehend how information is structured and presented to the 
audience. According to Putri and Rasyid (2022, p. 1521), the news title serves to introduce the 
issue to be discussed, the lead kick-starts the news content, the body encompasses all the event-
based information, and the news tail completes the narrative. 
 Undoubtedly, media proprietors wield considerable sway in shaping the overarching 
narrative of news in newspapers. This influential control allows media owners to select 
viewpoints that serve their own interests or the interests of associated groups or institutions 
(Fathurokhmah, 2021). Based on the explanation provided, the problem formulation in this study 
revolves around the impact of media ownership on news content. This study seeks to investigate 
the inclination of Indonesian media reporting as President Joko Widodo's term draws to a close. 
This will involve conducting a detailed content analysis of the President's top priorities and 
initiatives during the final year of his term in office.  
  
METHODOLOGY 
The methodology employed in this study is quantitative, specifically utilising the content analysis 
method. Content analysis is a systematic and objective research method used to analyse the 
content of textual or media sources (Leuven, Heinrich & Deprez, 2015; Clement & Foster, 2007). 
It involves categorising and measuring specific elements within communication to identify 
patterns or trends (Neuman, 2011; An & Gower, 2009). The purpose of this study is to offer an 
impartial and comprehensive analysis of the evolving trends in Indonesian media coverage 
pertaining to President Joko Widodo's work priorities as his term has drawn to a close. By 
applying this method, the results of the analysis aim to reflect the overall tone and trend of Media 
Indonesia news coverage towards the conclusion of President Joko Widodo's term. The 
President's work priorities for 2019-2024 encompass accelerating and sustaining infrastructure 
development, fostering human resources (HR), attracting widespread investment for job 
creation, implementing bureaucratic reform, and focusing on targeted APBN (State Budget) 
(Menpan, 2019). 
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 The tone of the news refers to the way or attitude conveyed in the news, allowing for the 
classification of news as negative, neutral, or positive based on the tone or attitude 
demonstrated towards a particular subject or topic in the news (Setiawan, Caroline, & Akbar, 
2020, p. 155). Negative reporting refers to the practice of presenting information in a way that 
includes unsupportive statements such as criticism, belittlement, and rejection. This type of 
reporting can have a detrimental impact on the subject or entity being reported on, as it often 
focuses on highlighting their flaws or shortcomings rather than providing a balanced 
perspective. Neutral news aims to present information in a balanced and unbiased manner, 
avoiding taking a specific stance on the subject matter. This type of reporting strives to provide 
equal weight to different perspectives and viewpoints, allowing the audience to form their own 
opinions based on the presented facts. Positive news encompasses statements that provide 
support, such as expressions of praise, flattery, and agreement (Wormwood et al., 2019; Nijkrake 
et al., 2014; Barcelos et al., 2018; Bleich et al., 2022). 
 The study employed the rigorous quantitative content analysis method. The content 
analysis method typically involves systematic steps designed to identify, categorise, and analyse 
specific characteristics within texts or media. The general stages of content analysis are: Defining 
research objectives– the study begins by formulating its research goals. Researchers decide on 
the specific aspects they want to analyse, such as the type of sources, news frames, or quality of 
information representation (An & Gower, 2009; Clement & Foster, 2007; Neuman, 2011; Saraiya 
& Tsui, 2006). The second step is sample selection– researchers select a sample of news or texts 
to analyse based on predefined criteria (Leuven et al., 2015; Neuman, 2011; Saraiya & Tsui, 2006) 
then, developing coding categories is a crucial step in content analysis is developing a clear 
coding or categorisation scheme to identify specific elements of the text (Neuman, 2011). For 
instance, in the study on news crises, the researchers developed coding categories for five news 
frames (attribution of responsibility, human interest, conflict, morality, and economics)(An & 
Gower, 2009). Researchers often use previous theories or professional guidelines to establish 
these categories, as seen in the schizophrenia reporting study, which used journalism guidelines 
(Clement & Foster, 2007). The coding categories in this study can be accessed in the appendix. 
The next step is coding and analysis– once the coding categories are developed, researchers 
begin analysing the texts or articles by systematically coding each relevant element. Two or more 
coders usually do coding to ensure inter-coder reliability (Neuman, 2011). For example, in the 
news crisis study, 247 articles were analysed using 15 questions representing the five news 
frames (An & Gower, 2009). 
 The fifth step in the content analysis method is data analysis and interpretation: The 
coded data is then analysed to identify patterns or trends (Neuman, 2011). For instance, 
researchers may identify the most commonly used news frames or analyse how representations 
changed over time (An & Gower, 2009; Clement & Foster, 2007). In some studies, statistical 
analysis is performed to examine relationships between variables (e.g., how the type of crisis 
affects the use of certain news frames) and the final stage is reporting the findings, which includes 
interpreting the patterns discovered and discussing the implications of these findings (Neuman, 
2011). In the schizophrenia reporting study (Clement & Foster, 2007), researchers reported that 
the quality of reporting did not significantly improve over time, while the crisis news study (An & 
Gower, 2009) found that the attribution of responsibility frame was the most dominant. Each of 
these stages follows systematic scientific principles to ensure the reliability and validity of the 
analysis results.  
 The focus of the research lies in dissecting the media coverage provided by Media 
Indonesia as President Joko Widodo’s term draws to a close. Specifically, the study delves into 
the portrayal of the ‘Five Presidential Work Priorities for 2019-2024’ without allowing for 
subjective interpretation. The analysis is centred on the ‘Selekta’ page, a section designed to 
present a condensed summary of pivotal news across diverse sectors. This page serves as a 
valuable resource for time-pressed readers seeking to stay abreast of important developments. 
Encompassing an array of topics including politics, economics, social dynamics, sports, and 
culture, the news pieces will be subject to scrutiny through content analysis. This method 
involves a meticulous examination of the terminology, phrases, sentences, and overall structure 
within the headlines, lead paragraphs, body content, and concluding paragraphs featured on 
the ‘Selekta’ page of Media Indonesia. The ‘Selekta’ section in the Media Indonesia newspaper 
features news highlights that are considered important, interesting, or valuable to readers. 
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Researchers discovered numerous news articles on that page that discussed President Joko 
Widodo's performance in comparison to other columns or pages in Media Indonesia. 
Therefore, this research project aimed  at comprehensively analysing all the news articles 
featured on the ‘Selekta’ page pertaining to the final year of President Joko Widodo's term. 
Specifically, the study focused on news items from the period following the split between 
President Joko Widodo and Surya Paloh, which occurred due to differences in support for the 
2024 Presidential Election (March 1, 2023 – February 29, 2024). A total of 297 news items have 
been identified to be included in this study. The data collection process will involve utilising 
documentation techniques, specifically by capturing screenshots of the news articles published 
in the SLIME application to align with the predetermined analysis unit. Two intercoder were 
involved in this study to validate the measuring instrument. The first intercoder is an experience 
and has an impressive background as a journalist at Kompas, one of Indonesia's most prominent 
media organisations, where he worked for over a decade. Although he is no longer active in 
journalism, his expertise and reputation in the field are still highly valued, and he is frequently 
sought after to provide training to aspiring journalists. The second intercoder is a distinguished 
alumna who graduated with honours from the University of Indonesia's Indonesian Literature 
Department. He is an expert in the study of the Indonesian language and literature. During his 
time at Universitas Indonesia, he gained a comprehensive understanding of various aspects of 
the language, such as linguistics, philology, and the development and use of the Indonesian 
language in different social, cultural, and educational contexts. As an outstanding student, he 
was known for his excellent academic abilities, dedication to research, and sharp analytical skills. 
Graduated as a cum laude, This distinction reflects his hard work and consistent achievement of 
exceptional grades, surpassing academic standards. 
 The processing of the research data involved the utilisation of descriptive statistical 
analysis techniques. This encompassed the computation of measures of central tendency such 
as the mean, median, and mode to distinguish between negative, neutral, and positive news 
indicators. Following this, the data was organised into tabular form using frequency and 
percentage tabulation, which allowed for the determination of the frequency of occurrence for 
various categories. Furthermore, the researcher carried out a meticulous coding process aimed 
at categorising the news, employing a comprehensive code sheet with items serving as 
parameters to classify the news into distinct research indicators. Additionally, the overall mean 
score (OMS) was determined to derive the average value of the total input scores in the content 
analysis. The overall mean is the mean of all observations, as opposed to the mean of individual 
groups. In ANOVA, for example, this is the mean of all observations across factor levels, as 
opposed to the means of individual levels. The overall mean score is calculated using the 
following formula: the sum of all scores divided by the total number of scores. Furthermore, the 
calculation results are used to measure the news category, whether it is negative, neutral or 
positive.  
 
RESULTS AND DISCUSSION 
Intercoder Reliability Check 
The research team performed an intercoder reliability check to ensure the accuracy and 
dependability of the data collected and analysed. This study conducted the intercoder reliability 
check using Cohen's Kappa value, a statistical measure of inter-rater agreement. From a pool of 
297 news items, the researcher selected 30 news items consisting of the headline, lead, body, 
and tail elements from each news category, which can be found in Appendix. After evaluating 
each headline, lead, body, and tail element for each news category based on the five work 
priorities of President Joko Widodo, the researcher carried out a reliability test using Cohen's 
Kappa value to assess the consistency of coding across different raters. The results of the 
intercoder reliability check calculation indicate that all the data have a Cohen's Kappa value of 
over 0.80, specifically 0.89. This suggests that there is an almost perfect and reliable agreement 
with the intercoder.  
 
Media Indonesia News in Infrastructure Category 
The analysis of Media Indonesian news in the infrastructure category shows the following results 
for the average, median, and mode of the four news elements (title, head, body, and tail): The 
average value in the headline 1.61, indicating a tendency towards a negative position, the 
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average value in the lead and body is 1.71, placing it in a neutral position, and the average value 
in the news tail is 1.84, also indicating a neutral position. The median value in the headline is 
1.00, again pointing to a negative position, the median value in the lead and body is 1.50, 
showing a negative position, while in the tail, the median value is 2.00, indicating a neutral 
position. The mode value, which is the value that appears most frequently, is 1.00 in the headline, 
lead, and body, indicating a tendency towards a negative position. However, in the news tail, the 
mode value is 2.00, suggesting a neutral position (See Table 1). 
 

Table 1.  Central Tendency of News in Infrastructure Category 
No. Central Tendency News Elements 

Headline Lead Body Tail 
1 Mean 1,61 1,71 1,71 1,84 
2 Median 1,00 1,50 1,50 2,00 
3 Mode 1,00 1,00 1,00 2,00 

Source: Authors’ Own Creation (2024) 

 
 The details of the news tone for the infrastructure category can be seen in Table 2. Out 
of a total of 38 news articles, 55% (21 headlines) have a negative tone, 29% (11 headlines) have 
a neutral tone, and 16% (6 headlines) have a positive tone. Looking at the leads, 50% (19 leads) 
of the total news show a negative tone, 29% (11 leads) show a neutral tone, and 21% (8 leads) 
show a positive tone. The distribution of tones in the lead is consistent with the tone in the body 
of the news. In the tail of the news, 37% (14 news articles) show a negative tone, 42% (16 news 
articles) show a neutral tone, and 21% (8 news articles) show a positive tone. 
 

Table 2. Media Indonesia Reporting in Infrastructure Category 
Tone News Elements 

Headline Lead Body Tail 
f % f % f % f % 

Negative 21 55% 19 50% 19 50% 14 37% 
Neutral 11 29% 11 29% 11 29% 16 42% 
Positive 6 16% 8 21% 8 21% 8 21% 

Source: Authors’ Own Creation (2024) 

 
Media Indonesia News in Human Resources Category 
In analysing the HR category, the following data was observed: The average, median, and mode 
values indicate a clear pattern regarding the sentiment of Media Indonesia's reporting. The 
average value for the headline and lead is 1.69, indicating a tendency towards negativity in the 
reporting. Similarly, the average value for the body of the news at 1.68 also leans towards 
negative sentiment, particularly when reporting on the President's performance. Notably, the 
average value for the tail of the news is 1.84, representing a position of neutrality. The median 
and mode values for the headline, lead, and body, all at 2.00, also signify a neutral stance. For 
further insights, a detailed breakdown of the calculations can be found in Table 3. 
 

Table 3. Central Tendency of News in Human Resources Category 
No. Central Tendency News Elements 

Headline Lead Body Tail 
1 Mean 1,69 1,69 1,68 1,80 
2 Median 2,00 2,00 2,00 2,00 
3 Mode 2,00 2,00 2,00 2,00 

Source: Authors’ Own Creation (2024) 

 
Table 4. Media Indonesia Reporting Human Resources Category 

Tone News Elements 
Headline Lead Body Tail 

f % f % f % f % 
Negative 28 40% 28 40% 30 42% 20 28% 
Neutral 37 52% 37 52% 34 48% 45 63% 
Positive 6 8% 6 8% 7 10% 6 9% 

Source: Authors’ Own Creation (2024) 

 
Out of the 71 news items categorised under HR, the analysis of their content reveals interesting 
insights. In the headline and lead, 28 of them (40%) convey a negative tone, while 37 (52%) 
maintain a neutral tone, and 6 (8%) express a positive tone. Similarly, for the body of the news, 
30 items (42%) project a negative tone, 34 (48%) maintain a neutral tone, and 7 (10%) carry a 
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positive tone. Lastly, in the tail of the news, 20 items (28%) tend to show a negative tone, 45 (63%) 
maintain a neutral tone, and 6 (9%) exhibit a positive tone.      
 

Media Indonesia News in Investor Category 
The mean scores for the headline, lead, body, and tail of Media Indonesia news in the investor 
category indicate a neutral position. The mean scores are as follows: headline 1.97, lead 2.06, 
body 2.16, and tail 2.35. The median score for the investor category news is 2.00, indicating a 
neutral position. The mode score for the headline is 1.00, suggesting a tendency towards 
negative news in the investor category. On the other hand, the mode scores for the lead, body, 
and tail of the investor category news are 3.00, indicating a positive position (See Table 5). 
 

Table 5. Central Tendency of News in Investor Category 
No. Central Tendency News Elements 

Headline Lead Body Tail 
1 Mean 1,97 2,06 2,16 2,35 
2 Median 2,00 2,00 2,00 2,00 
3 Mode 1,00 3,00 3,00 3,00 

Source: Authors’ Own Creation (2024) 

 
According to the data, there are a total of 31 news articles in the investor category specifically 
covering the performance of the president. Among the news headlines, 11 (36%) reflect a 
negative tone, indicating a critical view of the president's performance. Meanwhile, 10 (32%) 
news headlines maintain a neutral stance, and 10 (32%) reflect a positive tone, suggesting 
favourable coverage of the president's performance. When looking at the leads of these news 
articles, a similar trend is observed. 10 (32%) headlines convey a negative tone, 9 (29%) maintain 
a neutral tone, and 12 (39%) present a positive tone, showcasing a variety of perspectives within 
the news coverage. Furthermore, delving into the body of the news articles reveals more 
nuanced insights. Here, 9 (29%) instances exhibit a negative tone, 8 (26%) maintain neutrality, 
while 14 (45%) convey a positive perspective, indicating a mix of critical and favourable 
coverage. Even in the tail of the news articles, there is a range of tones. 4 (13%) news articles 
present a negative view, 12 (39%) maintain a neutral stance, and 15 (48%) reflect a positive tone, 
demonstrating various sentiments toward the president's performance (See Table 6). 
 

Table 6. Media Indonesia Reporting Investor Category 
Tone News Elements 

Headline Lead Body Tail 
f % f % f % f % 

Negative 11 36% 10 32% 9 29% 4 13% 
Neutral 10 32% 9 29% 8 26% 12 39% 
Positive 10 32% 12 39% 14 45% 15 48% 

Source: Authors’ Own Creation (2024) 
 

Media Indonesia News in Bureaucracy Category 
Researchers observed that across news articles in the bureaucracy category, the sentiment 
scores for the headline, lead, body, and news tail tend to indicate a predominantly negative tone. 
The mean sentiment score for the headline, lead, and body is 1.15, while for the news tail, it is 
1.43. The median sentiment score for all sections of the news is 1.00, further emphasising the 
prevailing negative sentiment. Additionally, the mode of the sentiment scores, which is also 1.00, 
underscores the consistent negative trend in this category. 
 

Table 7. Central Tendency of News in Bureaucracy Category 
No. Central Tendency News Elements 

Headline Lead Body Tail 
1 Mean 1,15 1,15 1,15 1,43 
2 Median 1,00 1,00 1,00 1,00 
3 Mode 1,00 1,00 1,00 1,00 

Source: Authors’ Own Creation (2024) 

 
According to reports from Media Indonesia, a total of 72 articles evaluated the president's 
performance in the bureaucracy category. Of these, 61 articles (85%) featured negative 
headlines, while 11 (15%) had neutral headlines. None of the articles had positive headlines. 
When looking at the leads of these news articles, a similar trend is observed. 62 (86%) leads were 
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negative, 9 (13%) were neutral, and 1 (1%) was positive. The body of the news articles also 
reflected this trend, with 62 (86%) articles having a negative tone, 9 (13%) having a neutral tone, 
and only 1 (1%) having a positive tone. In the tail of the news, 42 articles (59%) had a negative 
tone, 29 articles (40%) had a neutral tone, and 1 article (1%) had a positive tone. 
 

 Table 8. Media Indonesia Reporting Bureaucracy Category 
Tone News Elements 

Headline Lead Body Tail 
f % f % f % f % 

Negative 61 85% 62 86% 62 86% 42 59% 
Neutral 11 15% 9 13% 9 13% 29 40% 
Positive 0 0% 1 1% 1 1% 1 1% 

Source: Authors’ Own Creation (2024) 

 
Media Indonesia News in State Budget (APBN) Category 
In the provided data table (Table 9), a comprehensive analysis of the mean, median, and mode 
of four distinct news elements (namely headline, lead, body, and tail) within the APBN category 
was conducted. The findings indicate a consistent trend in Media Indonesia's reporting, 
portraying the president's performance in the APBN category in a predominantly negative light. 
Specifically, the average value for the news title is 1.34, the news headline is 1.41, the news body 
is 1.35, and the news tail is 1.56. Furthermore, the median and mode for each news element 
were identified to be 1.00. 
 

Table 9. Central Tendency of News in APBN Category 
No. Central Tendency News Elements 

Headline Lead Body Tail 
1 Mean 1,34 1,41 1,35 1,56 
2 Median 1,00 1,00 1,00 1,00 
3 Mode 1,00 1,00 1,00 1,00 

Source: Authors’ Own Creation (2024) 

 
 In Media Indonesia's reporting on the APBN category, a total of 85 news articles were 
examined. The analysis revealed that 63 news headlines (74%) exhibited a negative tone, while 
15 news headlines (18%) appeared neutral, and seven news headlines (8%) conveyed a positive 
tone. When scrutinising the news leads, 60 articles (70%) conveyed a negative tone, 15 articles 
(18%) were neutral, and ten articles (12%) exhibited a positive tone. Furthermore, within the news 
body, 63 out of 85 articles (74%) portrayed a negative tone, 14 articles (17%) were neutral, and 
eight articles (9%) presented a positive tone. Finally, in the news tails, 43 articles (51%) displayed 
a negative tone, 36 articles (42%) were neutral, and six articles (7%) portrayed a positive tone 
(See Table 10). 
 

Table 10. Media Indonesia Reporting APBN Category 
Tone News Elements 

Headline Lead Body Tail 
f % f % f % f % 

Negative 63 74% 60 70% 63 74% 43 51% 
Neutral 15 18% 15 18% 14 17% 36 42% 
Positive 7 8% 10 12% 8 9% 6 7% 

Source: Authors’ Own Creation (2024) 
 

Table 11. The Tendency of the Tone of Media Indonesia News Reporting 
News Category News Tone Total News Mean Score 

Negative Neutral Positive 
Infrastructure 14 10 5 29 1,69 

HR 16 30 5 51 1,79 
Investor 4 5 10 19 2,32 

Bureaucracy 42 6 0 48 1,13 
APBN 39 11 5 55 1,39 
Total 115 62 25 202 8,32 

57% 31% 12% 100% 
Overall Mean Score 1,61 

Interpretation Negative 
Source: Authors’ Own Creation (2024) 

 
 

 



Trends in media coverage in president Joko Widodo's final term - doi: 10.25139/jsk.v8i3.8902 
Astuti, P.A.A.  

 

 

500 

Media Indonesia News Trends Towards the End of President Joko Widodo’s Term 
The overall mean score is utilised to gauge how Media Indonesia reports on President Joko 
Widodo's performance with regard to the Five Presidential Work Priorities spanning from 2019 
to 2024. This assessment covers the period from 1 March 2023, to 29 February 2024, as depicted 
in Table 11. It is based on a total of 202 news items that consistently cover the president's 
performance from the headline through to the tail of the news. 
 The analysis of news content based on categories revealed that 57% of the news stories 
tended to be negative. In the infrastructure category, there were a total of 29 news stories, with 
14 being classified as negative, 10 as neutral, and only 5 as positive. When it comes to the HR 
category, out of 51 news stories, 16 leaned towards negative, 30 were categorised as neutral, 
and 5 were positive. As for the investor category, 19 news stories were analysed, with 4 being 
negative, 5 neutral, and 10 positive. In the bureaucracy category, 48 news stories were reviewed, 
where 42 were identified as negative, 6 as neutral, and none as positive. Finally, in the APBN 
category, a total of 55 news stories were examined, with 39 being negative, 11 neutral, and 5 
positive. 
 In the comprehensive evaluation of Media Indonesia's news coverage pertaining to 
President Joko Widodo in the year leading up to the end of his term, the data clearly indicates a 
predominant trend of negative reporting during the period from March 1, 2023, to February 29, 
2024. Consequently, the study's alternative hypothesis, suggesting that Media Indonesia 
exhibits a bias towards negative reporting about President Joko Widodo, particularly at a rate 
exceeding 50% (57% or higher), has been substantiated, leading to the rejection of the null 
hypothesis. 
  
Discussion 
The analysis of news tone in media monitoring plays a pivotal role in gauging the public's or 
target audience's perception of a particular topic. It involves examining the way or demeanour 
manifested in a news report, allowing it to be classified as either negative, neutral, or positive 
based on the tone or demeanour exhibited towards a subject or issue in the news (Setiawan et 
al., 2020, p. 155). From a journalistic standpoint, good news is characterised by its completeness 
and adherence to a proper structure, encompassing a headline, lead, body, and news tail (CNN 
Indonesia, 2023).  
 In the research, the author carefully examined the tones used in news reports for four 
specific elements. Through this analysis, the researcher uncovered instances of inconsistent tone 
in the news coverage. Upon examining the data, the researcher identified a recurring pattern in 
the reporting by journalists at Media Indonesia regarding President Joko Widodo's performance 
nearing the end of his presidential term. This pattern involved negative reporting in the headline, 
lead, and body of the news articles, but a shift to a neutral tone in the concluding section. For 
example, an article dated 24 January 2024 was titled Pejabat Diingatkan Fokus Urus Rakyat 
(Officials Reminded to Focus on Taking Care of the People)’. This article highlighted the 
performance of President Joko Widodo's cabinet ministers, portraying it as inconsistent with 
public expectations. While the headline, lead, and body of the article conveyed a negative tone 
towards the minister, the news concluded (news tail) with a direct response from the concerned 
minister, resulting in a neutral tone. The opportunity extended to President Joko Widodo's 
cabinet ministers to address negative issues related to their performance can be interpreted as 
Media Indonesia's commitment to upholding fair journalistic standards by presenting both sides 
of the story, ultimately leading to a neutral tone in the conclusion of the news reports (news tail). 
The priority categories of the President's performance for 2019-2024 have been closely analysed 
by Media Indonesia, revealing intriguing insights. Notably, the APBN garners the lion's share of 
media coverage. However, the bureaucracy category stands out with its propensity for negative 
news. Media Indonesia extensively covers instances of corruption within President Joko 
Widodo's cabinet and sheds light on the intricate administrative processes of the government in 
this category. These revelations cast doubt on the trustworthiness and efficacy of the cabinet. 
 The complexities within the bureaucracy make it the most frequently discussed in a 
negative context, fuelled by the public's fervent desire for a streamlined bureaucratic structure. 
While the bureaucracy category takes the lead in negative reporting, the APBN, HR, and 
infrastructure categories also face significant scrutiny. Conversely, the investor category enjoys 
a predominantly positive spotlight.  
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 Media monitoring plays a crucial role in optimising the performance of public relations 
by scrutinising and analysing negative sentiments within news reports (Ruggiero & Vos, 2014; 
Bekkers et al., 2013; Loukis, et al., 2016; Fuchs & Trottier, 2015). Public relations professionals 
actively engage in monitoring a wide range of media sources to gain a comprehensive 
understanding of the public perception of various topics. The tone of the news observed through 
media monitoring activities can encompass a spectrum of emotions, ranging from negativity and 
neutrality to positivity (Wormwood et al., 2019; Nijkrake et al., 2014; Barcelos et al., 2018; 
Barcelos et al., 2019). The goal is to understand these tones and utilise this knowledge to acquire 
strategic decision-making processes. For example, should the monitoring activities uncover 
negative sentiments towards an organisation in the news, the public relations team can promptly 
address the issues. Moreover, media monitoring allows organisations to respond swiftly to 
negative news by issuing official statements or taking corrective actions to mitigate its adverse 
effects. Conversely, positive news within a report can serve as a powerful tool in enhancing 
public trust and confidence in the organisation (Barakat et al, 2018). 
 In the realm of government affairs, the Press Media and Information Bureau, acting as 
the primary public relations arm for the president, assumes the crucial task of meticulously 
scrutinising media coverage concerning the president's image and reputation. Through the 
meticulous analysis of news sentiment, the Bureau aims to detect potential crises at their 
inception, paving the way for the formulation of comprehensive strategies to engage with and 
oversee relations with the media (Setiadarma, 2022, p. 131). The Bureau endeavours to devise 
proactive communication plans, address any adverse news, convene media briefings to enhance 
public perceptions, and persistently evaluate the efficacy of the communication strategy in place. 
By adhering to this approach, the Bureau seeks to proficiently manage its associations with the 
media and safeguard the dissemination of balanced and accurate portrayals of the President. 
From the perspective of the political economy of media, there exists a connection between 
economic power, technology, and media. Media serves as a tool for economic and cultural 
control wielded by influential figures within the global capitalist framework. The fundamental 
concepts of the political economy of media include the relationship between media, power, and 
economic interests. In the media context, it highlights how economic structures and media 
ownership affect content and information distribution, and how power relations between the 
state, media corporations, and society shape the media landscape. The political economy of 
media explores who controls the media and how this control influences access to and content 
consumed by the public (Mansell, 2004; Graham, 2007). Media ownership structures—especially 
with global media consolidation—contribute to uneven information distribution, supporting the 
economic and political interests of larger and more powerful entities (Mansell, 2004; Graham, 
2007; Dart, 2014). As Graham (2007) explains, centralised media ownership structures can limit 
the pluralism of information (Graham, 2007). New media, such as those about social media, and 
political economy theory is applied to examine how social media is used as a tool to consolidate 
economic power, for example, by selling user data to advertisers (Dart, 2014; Rigi & Prey, 2015). 
 Social media business models demonstrate how economic value is extracted from user 
activities through data collection and advertising, reinforcing economic control by large tech 
companies. New media not only delivers content but also becomes an instrument of digital 
capitalism. The concentration of power and capital in the digital media industry shows how new 
media extends global capitalist practices, where large corporations control information 
distribution and the economic resources that flow from it (Rigi & Prey, 2015; Dart, 2014). Media 
serves as a channel for information and a commodified product controlled by a few large 
companies. These companies create access limitations through subscription or advertising-
based business models, where user data is traded for economic gain (Rigi & Prey, 2015; 
McCluskey & Swinnen, 2004). This aligns with Dallas Smythe's analysis of the audience 
commodity, explaining that mass media audiences are commodified and sold to advertisers for 
profit (McCluskey & Swinnen, 2004). 
The Political Economy of Media provides valuable insight into how economic and political forces 
shape the nature and tone of news coverage (Darmanto, 2020, p. 205). This theory underscores 
the significant role of media ownership, emphasising how entities with specific political or 
economic interests can influence reporting biases. Consequently, news presentations may lack 
impartiality as media outlets may prioritise positive or negative aspects of events or individuals 
based on the agenda of their owners. When it comes to disseminating news about President 
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Joko Widodo, it should be noted that media outlets owned or affiliated with political interests 
that oppose the government often tend to portray the news in a negative light. This observation 
serves to underscore the notion that the media, rather than being a mere reflection of reality, 
actively filters and shapes issues. The ownership of media organisations associated with specific 
political interests wields substantial influence over how news is both produced and presented, 
potentially allowing the perspectives and agendas of the owners to colour the coverage 
(Rahman, Asyahidda, Rouf, Hufad, 2019, p. 555). Consequently, understanding the substantial 
impact of media ownership on the content and tone of news becomes an imperative 
consideration for public relations practitioners seeking to effectively manage the public image 
and reputation of the individuals or organisations under their representation (Barakat et al., 
2018; Ahmad et al., 2016, Bleich et al., 2022). 
 In media ownership, Surya Paloh strategically employs his authority as a media 
proprietor to advance his political objectives. There is discernible evidence that Media Indonesia 
consistently portrays President Joko Widodo's performance in a critical manner. This pattern of 
coverage indicates that Media Indonesia may be actively spotlighting President Widodo's 
deficiencies, potentially laying the groundwork for Anies Baswedan's future presidential 
campaign in 2024. This scenario aligns with the principles of the Theory of Political Economy of 
Media, which elucidates how media ownership can mould the nature and tone of news 
dissemination (Darmanto, 2020, p. 205). As both the owner of Media Indonesia and a prominent 
political figure, Surya Paloh wields significant leverage in shaping media narratives to serve his 
political motives. By accentuating President Widodo's inadequacies through his media channels, 
Surya Paloh not only sways public sentiment but also endeavours to redirect public focus 
towards Anies Baswedan as a more viable option for the impending presidential elections. 
Meanwhile, it has been reported that Gibran Rakabumi Raka, who is President Joko Widodo's 
first son, has been chosen as a vice-presidential candidate, running alongside Prabowo 
Subianto. This decision is backed by Joko Widodo's supporting party. It is not unexpected that 
negative reports about President Joko Widodo's performance, which appeared in Media 
Indonesia (owned by Surya Paloh), are related to the political divisions emerging in the lead-up 
to the 2024 Election, involving both Joko Widodo and Surya Paloh. 
 The owners of media outlets can use them to promote their political agenda, increase 
their power, and bolster their position in politics (Rahman et al., 2019, p. 555). Media ownership 
tied to specific political interests often results in biassed reporting. This implies that reporting is 
not always impartial, but rather influenced by the media owner's objectives. Biassed reporting, 
mainly when it is negative towards the government, can shape public perception of the Joko 
Widodo government, leading to a less supportive view of its performance. The media wields 
significant influence in shaping public opinion by emphasising specific issues. The negative 
issues raised by Media Indonesia could potentially impact public satisfaction with President Joko 
Widodo's performance throughout his two terms in office. Consistent negative narratives from 
the media tend to make the public more critical and distrustful of government actions, potentially 
prompting policy changes. Therefore, comprehending media ownership and its impact on the 
tone of reporting is crucial for public relations professionals in managing the image and 
reputation of the individuals or organisations they represent. 
 
CONCLUSION 
The unfavourable portrayal of President Joko Widodo's leadership in Surya Paloh's Media 
Indonesia is closely tied to the deepening political rifts emerging in the lead-up to the 2024 
Election, pitting Joko Widodo against Surya Paloh. As President Joko Widodo's term in office 
draws to a close, the Media Indonesian has been portraying Jokowi in an increasingly negative 
light. This reporting shift could tarnish the president's and the government's public image. The 
prevailing negative coverage of President Joko Widodo in the Media Indonesia may significantly 
impact his standing among the populace. Therefore, it is imperative to effectively manage the 
repercussions of this adverse reporting by employing comprehensive media monitoring and 
crafting strategic responses. The Presidential Press Media and Information Bureau views media 
monitoring as a pivotal activity, essential for comprehending the overall tone of media coverage 
of the president, enabling appropriate action. Drawing from the theoretical framework of the 
Political Economy of Media, it is evident that political and economic factors have a significant 
influence on the presentation of news in the media. In the specific case of negative reporting on 
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President Joko Widodo, the theory underscores the non-neutral nature of media coverage and 
underscores how media ownership and conflicting political interests might lead to biassed 
reporting. Media ownership plays a crucial role in shaping the direction and nature of news 
coverage, particularly in the context of politics. Concentrated ownership tends to reduce the 
diversity of perspectives and increases homogenisation in reporting. Media owned by 
government entities or large private corporations often face pressure to align with the interests 
of their owners, impacting editorial independence. On the other hand, community-oriented or 
public-owned media tend to maintain a stronger focus on issues relevant to public service and 
society at large. The study has limitations because it only examines one type of media, 
specifically online news outlets, and only on the Selekta page, which is known for its critical 
stance towards the government. Therefore, further research is needed to determine whether the 
political interests of media owners who are opposed to the government will affect the way the 
media presents news, particularly in terms of framing, bias, and editorial decisions. 
 
REFERENCES 
Agarwal, L., Priti, Jaiswal, S., & Kumar, S. (2022). Media ownership nad its influence on political reporting. Journal of 

Nonlinear Analysis and Optimization, 13(1). https://doi.org/10.36893/JNAO.2022.V13I02.078-086  
Agustina, T., & Irwansyah. (2017). Peran agenda setting media massa dalam kebijakan penetapan harga eceran tertinggi 

(het) beras oleh pemerintah. Jurnal Ilmu Politik dan Komunikasi, VII(2). 
Ahmad, K., Han, J., Hutson, E., Kearney, C., & Liu, S. (2016). Media-expressed negative tone and firm-level stock returns. 

Journal of Corporate Finance, 4. doi: 10.1016/j.jcorpfin.2015.12.01 
An, S., & Gower, K. (2009). How do the news media firma crises? A content analysis of crisis news coverage. Public 

Relations Review, 35, 107-112. doi:10.1016/j.pubrev.2009.01.010 
Aryaningsih, N. (2022). Strategi komunikasi eksternal public relations dalam meningkatkan citra lembaga pendidikan. 

Researchgate.Net, 1(June). 
Ayu, T. (2023, November 11). Nasdem rayakan hut ke-12 hari ini: dukung Jokowi 2 periode, kini usung Anies-Cak Imin. 

Tempo. https://nasional.tempo.co/read/1795409/nasdem-rayakan-hut-ke-12-hari-ini-dukung-jokowi-2-
periode-kini-usung-anies-cak-imin  

Aziz, M. H. (2020). Konglomerasi media antara konvergensi media dan kebebasan berpendapat. Jurnal Ilmu Komunikasi, 
16(3). https://doi.org/10.31315/jik.v16i3.3203  

Barakat, A., Ashby, S., Fenn, P., & Bryce, C. (2018). Operational risk and reputation in financial institutions: Does media 
tone make a difference? Journal of Banking and Finance, 98, 1-24. doi: 10.1016/j.jbankfin.2018.10.007  

Barcelos, R. H., Dantas, D. C., & Senecal, S. (2018). Watch your tone: How a brand’s tone of voice on social media 
influences consumer responses. Journal of Interactive Marketing, 41, 60-80. 
https://doi.org/10.1016/j.intmar.2017.10.001  

Barcelos, R. H., Dantas, D. C., & Senecal, S. (2019). The tone of voice of tourism brands on social media: Does it matter? 
Tourism Management, 74, 173-189. https://doi.org/10.1016/j.tourman.2019.03.008  

Baum, M., & Zhukov, Y. (2018). Media ownership and news coverga of international conflict. Political Communication. 
DOI: 10.1080/10584609.2018.1483606  

Bekkers, V., et al., (2013). Social media monitoring: Responsive governance in the shadow of control? Government 
Information Quarterly, 30, 335-342. 

Benson, R., Neff, T., & Hesserus, M. (2018). Media ownership and public service news: how strong are institutional logics? 
The International Journals of Press/Politics. DOI: 10.1177/1940161218782740 

Bleich, E., Carpenter, J. & van der Veen, A. M. (2022). Assesing the effect of media tone on attitudes toward muslims: 
Evidence from an online experiment. Politics and Religion, 15, 441-461. 
https://doi.org/10.1017/S1755048321000328  

Clement, S., & Foster N. (2007). Newspaper reporting on schizophrenia: A content analysis of five national newspapers 
at to time points. Schizophrenia Research, 98, 178-183. doi:10.1016/j.schres.2007.09.028  

CNN Indonesia. (2023, 4 April). Struktur teks berita: Urutan, contoh, dan cara menentukannya. CNN Indonesia. 
https://www.cnnindonesia.com/edukasi/20230329122811-569-930764/struktur-teks-berita-urutan-contoh-dan-
cara-menentukannya  

Darmanto, N. (2020). Pemusatan kepemilikan media: Implikasinya terhadap konten media. Mediasi, 1(3). 
https://doi.org/10.46961/mediasi.v1i3.147  

Dart, J. (2014). New media, professional sport and political economy. Journal of Sport and Social Issues, 38(6), 528-547. 
DOI: https://doi.org/10.1177/0193723512467356  

Dirgantara, A., & Meiliana, D. (2022, November 15). Nasdem: Gibran jadi cawapres Anies, kenapa tidak? Kompas.com. 
https://nasional.kompas.com/read/2022/11/15/13383311/nasdem-gibran-jadi-cawapres-anies-kenapa-tidak  

Dirgantara, A., & Prabowo, D. (2023, October 22). Prabowo resmi umumkan Gibran Rakabuming Raka jadi cawapres. 
Kompas.com. https://nasional.kompas.com/read/2023/10/22/19422101/prabowo-resmi-umumkan-gibran-
rakabuming-raka-jadi-cawapres  

Dirgantara, A., & Rastika, I. (2022, October 3). Nasdem resmi deklarasikan Anies Baswedan jadi capres 2024. 
Kompas.com. https://nasional.kompas.com/read/2022/10/03/10440681/nasdem-resmi-deklarasikan-anies-
baswedan-jadi-capres-2024  

Fathurokhmah, F. (2021). Lanskap dinamika kekuasaan industri media di Indonesia: Perspektif politik dan ekonomi. 
Jurnal Ilmu Komunikasi, 10(1). 

Fuchs C., & Trottier, D. (2015). Towards a theoretical model of social media surveillance in contemporary society. 
Communication, 40(1), 113-135. 



Trends in media coverage in president Joko Widodo's final term - doi: 10.25139/jsk.v8i3.8902 
Astuti, P.A.A.  

 

 

504 

Graham, P. W. (2007) Political economy of communication : A critique. Critical Perspectives on International Business, 
3(3), 226-245. 

Hafizah, E. (2021). Peran media dalam pekerjaan public relations. Jurnal Kaganga: Jurnal Ilmiah Sosial dan Humaniora, 
5(2). https://doi.org/10.33369/jkaganga.5.2.52-60  

Hutabarat, P. M. (2022). Tren dan kebutuhan talenta penyiaran pada kehumasan pemerintah di era digital. Jurnal Sosial 
Humaniora Terapan, 4(2). 

Karman. (2014). Monopoli kepemilikan media dan lenyapnya hak publik. Jurnal Masyarakat Telematika dan Informasi, 5.  
Keppres 68/2000, Sekretariat Presiden. (N.D.). Peraturan BPK. 

https://peraturan.bpk.go.id/home/download/47405/keputusan_presiden_no_68%20th%202000.pdf  
Khumairoh, U. (2021). Dampak konglomerasi media terhadap industri media massa dan demokrasi ekonomi politik di 

era konvergensi media. Muqoddima Jurnal Pemikiran dan Riset Sosiologi, 2(1). 
https://doi.org/10.47776/mjprs.002.01.05  

Kriyantono, R. (2006). Teknik Praktis Riset Komunikasi. Jakarta: Pranada Media Group.  
Kurniasari, N., & Aji, G. G. (2018). Kepemilikan dan bingkai media: Analisis framing pemberitaan Joko Widodo sebagai 

kandidat calon presiden pada Koran Sindo. Jurnal Ilmiah Komunikasi Makna, 6(1), 96-116. 
https://doi.org/10.30659/jikm.6.1.96-116  

Leuven, S., Heinrich, A., & Deprez, A. (2015). Foreign reporting and sourcing practices in the network sphere: A 
quantitative content analysis of the Arab Spring in Belgian news media. New Media & Society, 17(4), 573-591. 
DOI: 10.1177/1461444813506973 

Loukis, E., Charalabidis, Y., & Androutsopoulou, A. (2016). Promoting open innovation in the public sector through social 
media monitoring. Governemnt Information Quarterly, 34(1), 99-109. https://doi.org/10.1016/j.giq.2016.09.004  

Mansell, R. (2004). Political economy, power, and new media.New Media & Society, 6(1), 74-83. 
https://eprints.lse.ac.uk/archive/00000762   

Mawardi, I. (2024, January 7). Hubungan Jokowi dengan PDIP sudah berakhir! Detikcom. 
https://www.detik.com/bali/berita/d-7128718/hubungan-jokowi-dengan-pdip-sudah-berakhir  

McCluskey, J. J., & Swinnen, J. F. M. (2004). Political economy of the media and consumer perceptions of biotechnology. 
American Agricultural Economics Association, 86, 1230-1237. 

Mediaindonesia.com. (N.D.). Epaper Media Indonesia. https://epaper.mediaindonesia.com/  
Meliani, D. (2021, October 25). Pentingnya penerapan prinsip 'cover both side' pada jurnalis. Kompasiana.com. 

https://www.kompasiana.com/devinaliem2357/6176c10b06310e1a26322573/pentingnya-penerapan-prinsip-
cover-both-side-pada-jurnalis  

Menpan.go.id (2019). 5 prioritas kerja presiden 2019-2024. https://www.menpan.go.id/site/tentang-kami/tentang-
kami/5-prioritas-kerja-presiden-2019-2024  

Neuman, W. L. (2011). Social research methods: Qualitative and quantitative approaches. New York: Pearson Education. 
Nijkrake, J., Gosselt, J. F., & Gutteling, J. M. (2014). Competing frames and tone in corporate communication versus 

media coverage during a crisis. Public Relations Review, 41, 80-88. 
http://dx.doi.org/10.1016/j.pubrev.2014.10.010   

Nwaoboli, E. P. (2023). An appraisal of the political economy of the new media. International Journal of Arts, Humanities 
and Management Studies, 9(01).  

Oliver, A. G., Campbell, R., Graffin, S., & Bundy, J. (2023). Media coverage of earnings announcement: How 
newsworthiness shapes media volumen and tone. Journal of Management, 49(4), 1213–1245. DOI: 
10.1177/01492063221080125 

Putri, A. R., & Rasyid, Y. (2022). Karakteristik struktur dan kebahasaan teks berita siswa kelas VIII SMP Negeri 24 Padang. 
Journal of Basic Education Studies, 5(2). 

Putri, F. Y., Wardah, W., & Nasrulhaq. N. (2022). Agenda setting kebijakan omnibus law dalam perspektif framing 
program TV Mata Najwa. Kajian Ilmiah Mahasiswa Administrasi Publik (Kimap), 3(1). 

Rahman, F. A., Rouf, M. F., Asyahidda, F. N., & Hufad, A. (2019). Bias politik dibalik sebuah media: Relevansi sosialisasi 
politik di Indonesia. Sosietas 8(2). https://doi.org/10.17509/sosietas.v8i2.14599  

Rigi, J., & Prey, R. (2015). Value, rent, and the political economy of social media. Information Society, 31(5), 392-406. 
https://doi.org/10.1080/01972243.2015.1069769  

Rohlinger, D., & Proffitt, J. M. (2016). How much does ownership matter? Deliberative discourse in local media coverage 
of the Terri Schiavo Case. Journalism I(18), 1-18. DOI: 10.1177/1464884916665404 

Ruggiero, A., & Vos, M. (2014). Social media monitoring for crisis communication: Process, methods and trends in the 
scientific literature. Online Journal of Communication and Media Technologies, 4(1), 105-130. 
https://doi.org/10.29333/ojcmt/2457  

Saraiya, M., & Tsui, J. (2006). A content analysis of news coverage of the HPV Vaccine by U.S. newspapers, January 2002-
June 2005. Journal of Women’s Health. DOI: 10.1089/jwh.2006.15.803  

Setiadarma, A. (2022). Pemanfaatan media baru dalam media relations. Jurnal Ikon, XXVI(3). 
Setiawan, J. H., Caroline, C., & Akbar, J. A. I. (2020). Komparasi berita negatif dan positif mengenai Covid-19 di situs 

Detik dan Kompas. Expose: Jurnal Ilmu Komunikasi, 3(2). https://doi.org/10.33021/exp.v3i2.1251  
Siagian, H. (2015). Pengaruh dan efektivitas penggunaan media sosial sebagai saluran komunikasi politik dalam 

membentuk opini publik. Jurnal Al-Khitabah, 2(1). 
Smith, R. C., Klimkiewicz, B., & Ostling, A. (2021). Media ownership transparency in Europe: Closing the gap between 

European aspiration and domestic reality. European Journal of Communication, 36(6), 547-562. DOI: 
10.1177/0267323121999523 

Stetka, V. (2013). Media ownership and commercial pressures. Media and Democracy in Central and Eastern Europe Final 
Reports. http://mde.politics.ox.ac.uk  

Susanto, E. (2021). Independensi media Tempo dan pengaruh ekonomi politik dalam praktik strukturasi. Jurnal Pustaka 
Komunikasi, 4(1), 31-37. 
https://ejournal.unsrat.ac.id/v3/index.php/actadiurnakomunikasi/article/download/34387/32311/72480 



Jurnal Studi Komunikasi, 8(3), 2024 
ISSN: 2549-7294 (Print),  2549-7626 (Online) 

 

 

505 

Uzuegbunam, C. E. (2020, Januari). Concentration of media ownership. The SAGE International Encyclopedia of Mass 
Media and Society. DOI:10.4135/9781483375519.n144  

Walulya, G. (2008). Reporting corruption and media ownership: A comparative studi of how government and privately 
owned media report on corruption in Uganda (Unpublished master’s thesis). University of Oslo, Norway.  

Wormwood, J.B., Lin, Y-R., Lynn, S.K., Barrett, L.F., & Quigley, K.S. (2019) Psychological impact of mass violence depends 
on affective tone of media content. PLoS ONE, 14(4): e0213891. https://doi. org/10.1371/journal.pone.0213891 

 
 
APPENDIX 
can be accessed on URL: https://drive.google.com/file/d/1ryVfZPv8CMmmnCAkkAf30K8zh0D_W-

6T/view?usp=share_link 


