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Revisions Form
This form should be fulfilled by the authors to respond suggestions of revision from the reviewers. In case the author decided not to accommodate the suggestion it should be listed below and explain the reason not to insert or revise the script. Please refer to the form from the reviewer and rewrite the comments from the reviewers along with the author’s revision. 

	No.
	Comments and Suggestion from Reviewers
	Revision from Authors
	Inserted in Page/Part:

	1
	I disagree with this title. Please punch the Communication Issue into your title
	Paper title changed
Branding North Sulawesi Tourism through the Hexagon of Competitive Identity
	Page 1, Title

	2
	· ten
· analysing
	Revised
has established ten Priority Tourism Destinations.

	Page 1, Abstract

	3
	Single sentences in the one paragraph? 
	Change and merged sentences
Nation Branding as commercial brand management can really be applied to places and shows how places can build and sustain their competitive identity. There has been more and more interest in the idea that countries, cities and regions can build their brand images (Anholt, 2011). Tourism is the mainstay of every country consisting of tourists, tourist destinations, travel, industry and so on, with the hope of increasing the country's foreign exchange income (Devy & Soemanto, 2017:34). The Government of Indonesia through the Ministry of Tourism has launched ten "New Bali" destinations, which will be the prioritised areas for tourism development (Haryanto, 2019:27), to become new icons of Indonesian tourism. Determination of these ten Priority Destinations was initiated by President Joko Widodo at the Cabinet Meeting on 4 January 2016.  Later, the Indonesian government decided to prioritise four of the ten Priority Destinations with stronger focus on tourism development, namely: Lake Toba, Borobudur, Mandalika, and Labuan Bajo (Subandi & Putra, 2018:12).
	Pages 1-2,

First sentence in Introduction

	4
	· lack of citation
· no need numbering just simply type TEN
· prioritised
· ten
· emphasised
· so what is the point? I can’t understand your idea
· I can’t understand your idea
· one sentences only in the one paragraph?  It’s not the standart of academic writing
· British Format DD-MM-YYYY
· which government?
· prioritise
	Revised and Citations Added,
There were disappointments among the North Sulawesi Provincial Government and its people because there was none of the tourism destinations in the area included in the list, regardless some famous tourist destination in North Sulawesi. For example, the Bunaken National Park in North Sulawesi, was not included in ten tourist destinations in Indonesia. Bunaken is the first marine national park in Indonesia, and is a very popular diving spot among both local and international divers, because of its very rich sea biodiversity. Likupang in North Sulawesi was only one of the five Leading Destinations that are also ready to be developed by the Government, but were positioned below the ten Priority Destinations (Muttaqin, 2016). Eventually, the Likupang Special Economic Zone for Tourism in North Sulawesi, was decided through a Limited Meeting on 15 July 2019 as one of the Super Priority Destinations (Kiolol, Moniaga, & Rompas, 2019:670). This study uses the constructivist paradigm with qualitative research methodology, aimed at analysing the success of a local government in tourism branding. The theoretical framework of Nation Brand Hexagon is adopted to provincial level, i.e., branding of North Sulawesi Tourism through the Hexagon of Competitive Identity.


	Page 2,
Second paragraph in Introduction



	5
	· what is the idea? I can’t understand your logic. Rewrite!
· Do not use INDONESIAN Accronym!
· Again, One sentences only in the one paragraph?  It’s not the standart of academic writing. What is the idea? I can’t understand your logic. Rewrite!
· Do not use INDONESIAN Accronym!
· Do not use INDONESIAN Accronym!
· If you only focus to North Sulawesi, just simply put and organize your idea in North Sulawesi
· ? What is KEK?
· Again, One sentences only in the one paragraph?  It’s not the standart of academic writing. What is the idea? I can’t understand your logic. Rewrite!
	Deleted (including all the Indonesian acronyms: RIPPARNAS, DPN, KSPN, KEK) and Rewritten (Focused to North Sulawesi),
The Nation Branding Theory states that this association network influences the behaviour of external consumers (tourists, investors, international students, migrants) towards a country based on their interactions with one or more of the hexagon of competitive identity, namely: governance, investment and immigration, tourism, exports, culture and heritage, and people in the country (Matiza & Slabbert, 2020). When applied to the North Sulawesi tourism branding, the framework of the Hexagon Nation Branding will have six factors, which is also known as the hexagon of competitive identity: governance (public opinion about provincial government competency and fairness as well as its perceived commitment to global and national issues); exports (the public’s image of products and services from North Sulawesi); tourists (the level of interest in visiting North Sulawesi and the draw of natural and man-made attraction); investment and  immigration (the power to attract people to live, work or study in North Sulawesi and how people perceive North Sulawesi’s quality of life and business environment); culture and heritage (the global and national perception of North Sulawesi heritage and appreciation for its contemporary culture); and people (North Sulawesi people reputation for competence, openness and friendliness and other qualities such as tolerance).

	Page 3,

Third paragraph in Introduction

(previously the fourth and the fifth paragraphs)

	6
	Source?
	Added,
source: Zeineddine & Nicolescu, 2018
	Page 3,

Figure 1. 

	7
	· citation
· behaviour

· behaviour
	Revised and Citation added,
Through the perspective of nation branding, tourists form their perceptions about a place regarding the resulting image that can influence their cognitive, affective, and conative behaviour towards that place as a tourist destination. Several previous studies formed the basis for the construction of this study (Guaita Martínez et al., 2019) through their research comparing the seasonal level of rural destination groups with coastal and urban destinations. This analysis concludes that the annual level of stability in rural tourism is not far from the stability of urban tourism, which is the most stable, because seasonality is much higher in coastal destinations. (Situmorang et al., 2019) Reveal that there is a complex relationship between indigenous peoples and policymakers; one reason is because of the presence of local vendors.  (Srihadi et al., 2016) Significant differences were found between the four groups in terms of age, race, employment status, number of previous trips to Jakarta, and travel companion  (Wijaya & Furqan, 2018) The purpose of this preliminary study is to identify the perceptions of tourists regarding their understanding of climate-related disaster risk issues and their effects on coastal tourism activities.
	Page 3, paragraph 1, paragraph 2

	8
	· Bad English Expression
· Bad English Expression
	Rewritten
Using the Nation Branding Theory, i.e., the hexagon of competitive identity applied to provincial level, the purpose of this study is to identify the success factors of North Sulawesi Provincial Government in building North Sulawesi's tourism branding and reputation within the 2016-2019 period. The North Sulawesi Provincial Government's strategic efforts to build North Sulawesi's tourism branding were assessed in this study as well as the drivers and motivations among the tourism sector stakeholders in North Sulawesi and in Jakarta to be involved in branding its tourism destination.
	Page 4,
Paragraph 2

	9
	I can’t understand the author logic, they limited the research into north Sulawesi, but they discuss about Indonesian tourism. They did not provide significant number of related previous research. The author have very bad academic writing skills despite also lack of sense to scientist. Too many self judgement and statement into the article.
	Rewritten
As the baseline of this study, several studies conducted in 2016 or earlier on North Sulawesi tourism, particularly on Bunaken National Park as one of the tourist destinations in the Province were reviewed. Researchers consider the branding of National Sulawesi tourism heavily depending on the image and reputation of its tourist destination like Bunaken National Park. (Oroh et al., 2015) Considering that Tourism Promotion and Service Quality of Tourism Objects have a significant positive influence and contribute significantly to the Tourist Satisfaction in Bunaken Marine Park attractions, the Bunaken Marine Park attractions should pay attention to the factors of Tourism Promotion and Service Quality of Tourism Objects. (Bagindo et al., 2016) The role of tourism sector increasingly important in line with the development of Indonesian economic structure leading to services sector. Supporting the value proposition needed key activities, key resources and key partnership. Business modelling approach is one of the critical factors to the success of an organization. (Beritelli & Laesser, 2011) The management of Bunaken should have the appropriate human resources to apply this modelling.
	Page 4-5, the last paragraph in Introduction

	11
	· One sentence in the paragraph. Unacceptable
· WA? Western Australia?
· How many numbers of your informants? UNCLEAR
	Merged and Revised,
The data sources of this study consisted of: material and recorded presentations and discussions which were mostly attended directly by researcher; in-depth interviews with informants, both in Jakarta and in Manado; local media coverage and books on North Sulawesi tourism; and, discussions in several WhatsApp Groups about North Sulawesi tourism (Fernando & Marta, 2019). In-depth interviews were conducted by researcher in Jakarta and Manado, with informants from a Manado-based online media, Koran Sindo Manado (representing media stakeholders), from Manado College of Tourism Economics (representing tourism education institution stakeholders), from the Association of Indonesian Tourism Academics and Practitioners (representing practitioner and tourism academics stakeholders, mostly originated from North Sulawesi), from a cultural-based mass organization, namely Kawanua Family Harmony known as Kerukunan Keluarga Kawanua (representing community stakeholders), from the North Sulawesi Chamber of Commerce and Industry (representing business stakeholders), and from the Provincial Government of North Sulawesi. There were six informants interviewed.
	Page 5, the first paragraph in Methodology

	12
	· merge this two paragraphs
· analysed

· emphasising
	Merged and Revised
North Sulawesi tourism is also an interesting topic of discussion at the WhatsApp Groups of Iluni UI Sulut (University of Indonesia Alumni from North Sulawesi). Local media coverage about tourism in North Sulawesi were mainly observed from three local, Manado-based, most popular online media, namely: sindomanado.com; manado.tribunnews.com and beritamanado.com. The book written by Dino Gobel "The Gate Opener - Olly Dondokambey's Breakthrough in Building Tourism in North Sulawesi" was used as a source to confirm North Sulawesi Governor’s statements in the National Public Lecture held at University of Indonesia Salemba Campus on 23 August 2019. Testimonials from the key stakeholders in North Sulawesi tourism were also cited from this book. The research activity took place from the beginning of August 2019 until mid of March 2020, through the presence of researcher in several Public Discussions on improving the reputation of tourism and investment in North Sulawesi. Researcher also observed the Tomohon International Flower Festival (TIFF) held in early August 2019.

Januarti & Wempi, (2019) Data collection methods that will be carried out include a combination of various techniques, namely: document and presentation material search, publications related to North Sulawesi's tourism branding both in print and in electronic media, participatory observation in several public discussions - both face-to-face and online through the WhatsApp Group , and enriched with in-depth interviews. Ulfa & Marta, (2017) The collected data then were analysed qualitatively, using the Integrated Marketing Communication approach, especially the government marketing, emphasising on destination branding by the North Sulawesi Provincial Government.
	Pages 5-6

	13
	Question mark “?” in citation Srihadi
	Revised
(Srihadi et al., 2016) Significant differences were found between the four groups in terms of age, race, employment status, number of previous trips to Jakarta, and travel companion  
	Page 3

	14
	Put the details of previous studies into INTRODUCTION SECTION
	Moved from Methodology to Introduction Section
	Page 4

	15
	I can’t understand your logic.
	Rewritten

	Page 3

	16
	Again, One sentences only in the one paragraph?  It’s not the standard of academic writing. What is the idea? I can’t understand your logic. Rewrite!
	Sentences merged. Rewritten
Because the interactions in the scope of tourism mentioned above are part of tourism marketing communication, this paper will review the success of enhancing North Sulawesi's tourism branding, particularly the integrated marketing campaign aspects of North Sulawesi Provincial Government.
	Page 6

	17
	I can’t found any Government perspective in this section
	Added
The Government of Indonesia also implements a strategy for marketing, through Branding, Advertising, and Selling. There are National Branding, Regional Branding, and Local Branding; where National Branding is distinguished between "Wonderful Indonesia" for foreign tourists and “Pesona Indonesia” for domestic tourists. Branding ’Wonderful Indonesia is quite significant in attracting Chinese tourists which jumped to 42.22% in 2017, but has not been quite successful in other countries. Through the branding, the Ministry of Tourism has not succeeded in realizing 15 million foreign tourist arrivals by the end of 2017 (Yuristiadhi & Sari, 2017). For Advertising, the Tourism Advertising is created by Customer, by Product and by Event; while for Selling, through Travel Mart, Direct Sales and Festivals.


	Page 7

	18
	Question mark “?” in RIPPARNAS
	All Indonesian abbreviations were deleted
	Page 6

	19
	Unnecessary paragraph
	Removed the whole paragraph
	Page 6

	20
	· ten
· you should put why Bali being the Top number one and role model of Indonesian Tourism in Introduction
· lack of citation
	Revised
the development of ten new Bali destinations

Add Table 2 Foreign Tourists to Indonesia and Bali 
Bali is still the main tourist destination in Indonesia until now, considering more foreign tourists visit Bali than any other destinations in Indonesia, as can be seen from the data on Table 2. Out of 100 foreign tourists came to Indonesia, 25 to 40 of them came to visit Bali, while the rest visit other places in Indonesia archipelago.

Add several citations
At the Limited Meeting on improving Indonesia's tourism ranking on 17 February 2020, President Joko Widodo said that Indonesia's tourism competitiveness ranking in the Travel and Tourism Competitiveness Index is getting better each year. In 2015 it was ranked 50th, then in 2017 it went up to 42nd, and in 2019 it went up again to 40th rank (Sofia & Cindyara, 2020).

The prospect of Indonesia's tourism sector in the future is more clearly marked by the alignments of government policies in the sector. Tourism as the core business of Indonesia's economic development and the development of ten new Bali destinations is a pro-tourism sector government policy (Jamaluddin Jahid, 2019).
	Pages 6-7

	21
	As a reader, we really don’t care about your president statements. What is your research results? Write down in this section.
	Some parts deleted, some parts explained
Research results added in Table 3 and Table 4

	Pages 7-8

	22
	· You not mention to use Literature review method. Where is your findings dan discussion
· Institutionalisation

· organisation
	Deleted “Literature Review Method” and Rewritten
The term “marketing” is generally used to discuss the efforts made by the business sector; however, in this paper the marketing that will be discussed is the effort made by the government sector, namely the North Sulawesi Provincial Government. Therefore, in the discussion about marketing, it is necessary to bridge the use of all the terms "Corporate" to be applied to "Government". This research will focus on the role of marketing in the government sector.

There are seven important differences between marketing in government and in the private or corporate sector, namely: resistance to marketing as a legal tool; lack of marketing institutionalisation; differences in targets between the private sector and the public sector; payment differences within the organisation; differences in customer or client services; differences in developing strategies around 4P’s; and,  differences in the decision making environment. Because of these differences, the application of marketing approaches in the private sector needs to be adapted for the government sector (Çakar, 2020).
Research findings added in Table 5 Success Role as Marketer in North Sulawesi Tourism Branding 
Hexagon of Competitive Identity - Outcomes as Marketer : Governance; 

Culture & Heritage; Exports; 

Investment & Immigration; 

People; Tourists

	Pages 7, 12

	23
	source
	Sources added to all Tables
(source: processed by researchers from mass media coverage and presentation materials)
	Pages 8, 12, 16

	24
	where’s your finding?


	Explained in page 11 , Table 5
From the North Sulawesi Provincial Regional Development Planning Board document, one of the missions undertaken is "Increasing the number of tourist visits to North Sulawesi and North Eastern Indonesia" with one of the objectives being: "Creating North Sulawesi branding"; where one of the Goals to achieve is: "The realization of North Sulawesi as the gateway to Eastern Indonesia tourism". The North Sulawesi Provincial Government uses Integrated Marketing Communication which is then strengthened by the involvement of stakeholders in the tourism sector through the North Sulawesi Branch of the Association of The Indonesian Tours and Travel (ASITA), which reaches the hospitality and  culinary industry, creative industry, tours & travel, diving centers, souvenir shops, tourist guides, land and sea transportation, restaurant & café, event organisers, entertainment, etc. This is similar to the marketing efforts undertaken by the Raja Ampat Culture and Tourism Office which were successful in using a combination of promotions which included advertising, sales promotion, public relations, personal selling, direct marketing and internet marketing.

To build the reputation of North Sulawesi tourism, the North Sulawesi Provincial Government is intensively conducting various promotions ranging from national branding, regional branding, to destination branding. These promotion and communication efforts are carried out through the availability of information for domestic and foreign tourists, about various attractions, tourism packages and tourism event calendars.
	Pages 11-12

	25
	· merge

· merge

· BRITISH


	Paragraphs merged
Tourism is expected to be able to have a positive impact on Indonesian tourism in particular for the region itself, so that attention is needed from the local government, community and private sector in developing the potential of tourism in their respective regions. The development of tourism which was carried out by the North Sulawesi Governors in the last three decades (1985-2015) became a valuable lesson as well as motivation for Olly Dondokambey, who served as the Governor of North Sulawesi for the 2016-2021 period, accompanied by Steven Kandouw as Vice Governor. The achievement or success of the branding of North Sulawesi's tourism is indeed the result of "breakthrough" Governor Olly Dondokambey and Vice Governor Steven Kandouw in a period of three years (2016-2019); however, this achievement was also supported by the foundation formed over three decades (1985-2015) by the previous Governor of North Sulawesi, who also sought to improve tourism in North Sulawesi. The successful development of North Sulawesi's tourism branding in the era of Olly Dondokambey-Steven Kandouw's leadership is the intertwining of three components, namely: Integrated Marketing Communication; Management of Stakeholders Involvement; and, Lobbying. However, all North Sulawesi Governors had played an important role in branding the North Sulawesi tourism in their period of leadership.
Revised into British spelling in Table 4

Popularising "Fesbudaton", the Bunaken & Lake Tondano Festival; The concept of integrated tourism area development; Tasik Ria Tourism Development Center (TTDC)
….

Integrated tourism management is more prioritised; North Sulawesi Promotion through MICE (Meeting, Incentive, Convention, Exhibition); World Ocean Conference (WOC); Coral Triangle Initiative (CTI), ASEAN Tourism Forum (ATF); Manado City leading on MICE Tourism
	Pages 9-10

	26
	· WISMAN WISNU? Don’t use any Indonesian acronymic 

· merge


	Deleted all Indonesian acronymic in this paper
Foreign tourists and domestic tourists take action to travel to North Sulawesi

Paragraphs merged

For example, the Manado City Tourism Office held a series of events in the 2019 Calendar of Events from the beginning to the end of the year there were always attractions to attract tourists. This very busy Calendar of Events is only from Manado City, one of the 15 Districts and Municipalities in North Sulawesi Province. In the Closing Ceremony of the Manado Fiesta 2019 on 4 August 2019, the legendary singer Iwan Fals from the stage acknowledged the beauty of North Sulawesi by saying that “this province has ten heavens”. Only a few days after the Manado Fiesta Festival, researcher had the opportunity to attend the Tomohon International Flower Festival in the City of Tomohon on 8 August 2019, which was held after the Kawanua International Business Forum held on 7 August 2019 at the Danau Lino Hotel. Researcher had the opportunity to directly observe and interact with dozens of Ambassadors from friendly countries who participated in a series of events in Tomohon, apparently most of them were the first time to visit North Sulawesi, very impressive and admired the beauty of all tourism destinations they visited. They planned to visit again with their families and friends.
	Page 12, Table 5
Pages 12-13

	27
	Universitas Indonesia Salemba Campus


	Revised
	Page 5, 18

	28
	merge


	Paragraphs merged
Conclusion Rewritten
	Pages 20-21

	29
	in the article you never mention COVID how it became appear in your conclusion? Funny!
	Deleted
	Page 21
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